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Welcome to Multichannel Marketing Basics!

Nova Cohen-Prohow

Vice President of Client Services
Avalon Consulting Group

N7
AN L N D M I: /A\’
© 2024 The Avalon Consultiﬁ roup. Inc. All Rights Reserved.



* Online revenue is growing, and made up almost 12% of total
revenue in 2021

Percentage of Total Fundraising from Online Giving
14.00%

12.00%
10.00%
8.00%
6.00%
4.00%

2.00%

0.00%

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

Source: Blackbaud Institute 2021 Charitable Giving Report
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More channels = better donors

$120 81%
$100 - - 80%
$80 - F79%
$60 - /8%
- 77%
$40 - 6%
$20 - - 75%
$0 - - 74%
4 Channels 3 Channels 2 Channels 1 Channel
Higher: |ncome/D0nor I Income/Donor I Average G|ft a» e Retention
Average Gifts
Retention
g
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Integrate communications to avoid confusion and save time

© 2024 The Avalon Consulting Group. Inc. All Rights Reserved.



Acquisition (DM}

e-Acquisition

Lapsed/Reinstate (all)

All Acquisition

eReinstatement

Renewals (DM)

e-Renewals

Appeals (DM)

e-Appeals

e-Cultivations

campaigns include R1-R6, L1 (ongoing) eR0-eR5
April-21 lapsed segments as well.
4 4,
4/20/2020 Y/ sﬁ.:o ‘; /20,
AO124TTO R1-R6, L1 (ongoing) eR0-eRS 0121110 T
- -R6, Appeal #1 embership Mon
May-20 Aoq #1-Spring Moy Appe Thank You
5/6/20, 5/7/20,
5/5/2020 5/13/2020 5/21/2020
5/31/20
CEA21TTO
AD221TTO R1-R6, L1 (ongoing) - — May Membership
P Acq #2 - Summer Month (4 efforts +
resend)
6/3/20, 6/4/20, 6/15, 6/19, 6/25, 6/29,
6/25/2020 6/1/2020 §/30/20 6/30
eR0-eR5, Lapsed
TT
Rcirlstat“uz:l Ot " RLR6, L1 (ongoing) | “2uneh CopY &Art
July-20 (w/ July :mc" ) P Refresh, induding
bl Summer Art
7/8/20, 7/9/20,
7/1/2020 7/1/2020 S
R1-R6, L1 (ongoing) eR0-eR5
August-20 8/5/20, 8/6/20,
8/1/2020 8/31/20
AD321TTO €0221TTO CEB21TTO
Acq 23 - Foll R1-R6, L1 (ongoing) eR0-eR5, Lapsed Sept Appeal #2 Grassroots eAppeal
September-20 (Grassroots) (4 efforts + resend)
9/2/20, 9/3/20 Send dates TBD dependii
8/17/2020 8/1/2020 9/30, ;0” 8/9/2020 on schedule <
. i R1-R6, L1 ( ing) eR0-eR5 VEB21TTO
Retuintement 22 el Launch Fall Art Grassroots Thank You
October-20 {w/ Oct Renewals)
10/7/20, 10/8/20,
10/1/2020 10/1/2020
/1 /1. 10/31/20
AD421TTO e o S CDSZ:I.TLO
Acq #4 - Winter , L1 (ongoing e Nov Appeal #3
November-20 (Year-End)
11/4/20, 11/5/20
11/12/2020 11/1/2020 /;; 30 2';/ 11/19/2020




Email is still the leading source of direct response online revenue

* Attract web visitors with
user-friendly sign-ups

* Limitwhat fields you require

£ -*'-.5

pr
YRS

Return to the main

Homepage

Welcome to the

AMERICAN AIR
MUSEUMIIN
BRITAIN

N2
Y

AVALON.
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First Name

Last Name

Email Address

Yes, | want to receive news and
communications for the
American Air Museum!

SUBSCRIBE

Lightboxes can be leveraged for email
collection

Hungry to Help?
Your free guide is here!

Get tips on easy ways to fight hunger!




* Digital ads

* Retargeting

®* Cause-related petitions

* Listchaperones

* Emailappends

Z

AVALON
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by: Form Sanctuary

PETITIONS

Tell the U.S. Postal Service to Ban
Shipments of Live Animals

THANK YOU
Together we can protect and defend our democracy!

Dear Syhvia
We'e so grateful for your continued support of our criical work.

For nearly a century, the League of Women Voters has been a grassroots movement committed to
creating a more perfect democracy in which every person has the desire, the right, the knowledge
and the confidence to participate.

Today, we're continuing to move foward this vision by registering, educating and engaging millons of
people; combating attempts o suppress and purge eligible voters, fighting racial and partisan
gerymandering, working to reduce the power of money in poltics; and advocating for policy reform on
issues like immigration, the environment and health care. It's a big job, made possible thanks to the
commitment and support of concerned advocates like you.

We would like to provide you with eccasional updates about our vitally important litigation, education and
advocacy efforts - if you're not interested in receiving email communications from us, we
completely understand - just click here.

I you decide to stay with us for now, but stil want the option to stop receiving email communication
dowin the road, every email from us wil have an option to unsubscribe. And the League will never
share your email address with a third party.

We thank you for the apportunity to communicate with you by email, and hope you will continue to stand
wiith the League as we empower voters and defend our demoeracy.

Sincerely,

Chris Carson

President, LWVUS

1730 M Street NW, Suite 1000
Washington, DC 20036

[B) STARTAPETITION £ BROWSE  signin

SIGN PETITION
FIRSTNAME
TASTRAME

EMAIL

COUNTRY
United States -

STREET ADDRESS

WHY IS THIS IMPORTANT TO YOU? (cptional)
In your own words, why are you calling for @ ban on
shipments of ive animals?

3 Shore with my Facebook friends

keep me updated

\a' msanctuary
reses  lnten  wrosey

target: Postmaster General Megan . Brennan more info

26,785 SUPPORTERS

2 Farm Sanctuary email alerts

30,000 GOAL

NATIONAL
MUSEUM

ft

AMERICAN
INDIAN

Is it ok to say Indian?

Gain a deeper understanding
of Native cultures & communities.

.;t.

EXCLUSIVE
MEMBER
BENEFITS

Become a member today!

© Monterey Bay Aquarium




YES! | want to receive e-updates
with the latest news from The Arc.
O Please charge my credit card: My email address:

OvVisa OMaster Card O Discover O American Express vES I I wa nt to rEGEivE e_ up dUtES
0 Please make this gift monthiy apecsecomacimecboutrow | \With the latest news from The Arc.

Credit Card Number estate plans. - &
O Yes, my employer matches MY E’mUII Uddrass‘
Expiration Date Phone # contributions. | have enclosed -
the necessary forms.
Please consider making a gift
through your Charitable Giving

Signature Account, or a gift of stocks, bonds,
or mutual funds today.

0O Check or money order enclosed.

Print Name on Card

8. YES, | will help protect my national parks so they remain places of unmatched
beauty and inspiration for years to come. To support National Parks
Conservation Association’s park protection and enhancement efforts, I'm
enclosing a tax-deductible membership contribution of:

0O %00  [O$50 @ O$20 [O$5 [OOther$_
Your gift at this level would be a big help!

When you join NPCA with a gift of $15 or more, you'll receive
your exclusive NPCA bucket hat, as well as a number of other
exciting benefits. See the enclosed insert for more information.

= Join online immediately at npea.org/Mat
I want to charge my contribution in the amount indicated below tomy: ChVisa ) Mastercard ) American Express D Discover

Account No. Exp. Date . . < . .
. > (1 Please send me email updates on national park issues. My email address is

(0 Please send me email updates on national park issues. My email address is

2 Please don't send me my bucket hat, and put 100% of my contribution toward NPCA's important work.

2 Onaselective basis, NPCA makes its membership list available to organizations we think you will find of interest. Please check the box if you prefer that your name
be omitted from this list.

2N

© 2024 The Avalon Consulti

/IO N



Define the audience

Segments — who are you mailing? Why?
* What else have they responded well to?

*  What else are they going to receive?

Develop the creative strategy

Case for giving
Call to action
Ask string(s)
Creative theme

Technical/functionality

Develop desighs most appropriate for online

Define your testing parameters

.74
Y
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Jocelyn Forbush
Your Membership renewal notice Wed 9/15
Renew your support today.

/ Jocelyn Forbush <jaforbush@thetrustees.org> l
) Envelope |nformat|0n To @ Catherine Wallwork _.

* Email body: case for support o
and call to action (donate) E,i",ﬁﬁefgﬂ{p today! I I

* Landing page it

As a Trustees Member, you are a vital part of our movement of friends,
neighbors, and partners who are working together to protect, care for, and share
Massachusetts' most special places.

And we hope you will stay with us! Your Trustees Membership will expire
soon, and before it does | hope you will renew your sup i
generous gift today,

RENEW YOUR TRUSTEES
MEMBERSHIP TODAY!

Please renew your Trustees Membership and reaffirm your commitment to our shared conservation
mission. Your generous renewal gift will help us preserve Massachusetts’ special places and unique quality

Through your past support for The Trustees, you have invested in a better
quality of life for you, your family, and families throughout the state — and a
brighter future for our children and our children's children,

of life—for you to enjoy today and for generations to come.

Thank you, in advance, for your continued support! R enew YO ur Tr ustees
Membership today MEMBER

Select a Membership Level

Individual $50 mmiys0 to help protect the -
e places you love. riend of The Trustees

Individual (Senior) $45

o Free or reduced admission for two adults and children 17 and
under

+ Free or discounted parking

« Discounted rate on thousands of programs and events

Family (Senior) $60 « Members' advance ticketing for select events
« Subscription to our quarterly Members magazine, Special Places
Contributing $125 « 10% discount at gift shops, cafés, and on equipment rentals plus
seasonal Double Discounts
Supporting $165 « Discount on consecutive night stays at our Inns and
Campgrounds
Sustaining $350 + Opportunity to purchase up to two Crane Beach Parking Permit, Now we must keep that momentum going. We need you to help us bring

Notchview Ski Passes, and CSA shares

protection to more lands across the state that are in danger from development
and the effects of climate change, and create more opportunities for people to
connect with the places that sustain us.

Sponsor $600

1891 Society $1,000

Charles Eliot Soci 2,500 " 3 °
ety That's why | am asking you to renew your Trustees Membership today,

friend.

AVALON.

© 2024 The Avalon Consulti



Email 1 —Welcome Email

4-7 days later - Quiz, video,
discount code, etc.

4-7 days later — Action alert

4-7 days later — Acquisition
ask

4-7 days later — Sustainer ask

NATIONAL
PARK

CONSERVATION
ASSOCIATION

“ewing wis o0 o wobie devke? CEh bere 1o becorne & HPCAM
Dear Amy.
1 hope you've had a chance to get 1o know your national

parks a lite better over the past few weeks. And if you've
visted a national park recently, then some of the things.

NATIONAL

CONSERVATION
ASSOCIATION

Dear Amy.

What was the first national k?
£ How much do y

know about yo
national parks?

How many national parks are in the United States?

Think you're already a national parks scholar? Take
our online quiz and find out!

\Want to learn even more about our national parks and

NATIONAL

PARK ACTION

CONSERVATION
ASSOCIATION

Dear Amy.

For over 90 years, NPCA has been the leading voice
working to protect and preserve our national parks.
We've battled threats ranging from air and water
poliution to badly placed mining operations and
inappropriate development next to protected parklands.

Our national parks are our national treasures
and they're in need of care and repair before the
National Park Service's centennial in 2016

Join us in sending a message to the President and
Congress that our national parks matter_ It's a simple
action, and one that can have a lasting effect on the
future of our national parks.

Tell the President and
Congress that our
parks matter!

Take Acti

It's so important that we are always vigilant and
determined to protect these incredible places. Our
national parks el the story of our nation, and we need
to protect that legacy for our children and
grandchildren

JOIN US

BECOMEA MEMBER

Rt e S——r

Dear %%first_name %%,

‘Thank you for your support in ensuring the magic of Yellowstone National Park endures.
Today. I invite you 1o join us as an official Yellowstone Forever member. Member support
helps us create safe and memorable visits at Yellowstone, and helps protect the
landscapes and wildife that call Yellowstone home.

Become a member by making your gift today to receive exclusive benefits and help
protect this amazing place for generations to come.

WE RELY ON MEMBER SUPPORT TO
PRESERVE THE PARK’S SPECTACULAR
WONDERS AND WILDLIFE.

Starting at just $35, your Yellowstons Forever membership includes benefits lice:

« A 15% discount on merchandise at Yeliowstone Forever Park Stores and the
Yeliowstone Forever Online Park Store, along with Yellowstone National Park:
Lodges gift shops and Yellowstone General Stores.

« Discounts at cooperating association bookstores located in national parks across
the country.

= Seasonal lodging discounts throughout Yellowstone National Park.

Protecting Yellovistone’s iconic wildiife, installing bear-proof food storage boxes in
Yellowstone' intair trails, and other
i the park are just part

o and reliable
of our work. Members are the backbone of all the work we do.

‘As a member, you will not only be a part of our mission, you'll also love all that
membership has to offer. | hope you'll consider joining, Yellowstone Forever as a
member today.

Thank you in advance for helping preserve and protect this national tre asure for
generations to come..

Sincerely,

0
(CLV2N PN

J.D.Davis
N Chief Development Officer
Yellowstone Forever

PS. Not only does membership entitie you to great benefits—it also ensures that
educational and recreational opportunities continue to exist for all to enjoy, helps shape




OCEAN ACTION NEWS [ ]

NOVEMBER 2011

We want to thank you, not just for what you do today, but for what you do every day. Our
ocean is better because of you. We hope you enjoy this video we put together to express
our gratitude this holiday season

WATCH VIDEO

PHOTOGRAPHY CONTEST. Our
photography contest is back and better
than ever. Vant to see your work
featured in the Ocean Conservancy
calendar? Submit today!

1 MONTH, 1 MINUTE, 1 THING. This
month, we're giving you a fun way to track
your trash to help you make simple
behavior changes and keep trash out of
our ocean

LEARN MORE

GIVE OUR OCEAN A VDICE

Click below to share this month's message with your friends

n I'm thankful for our ocean, and for everyone who helps support it

A video message of thanks from @QurQcean: http:/bitIyAvKyyX WEET,

American
STORY

The Nati of African A History and Culture (NMAAHC)
is proud to present the next page from Our American Story, a regular

online series for Museum supporters. Despite the uncertain news in the

world today, one story continues to speak of po gth and uplift:

the history of the African American experience. This legacy reflects

yday heroism, p and the binding power of
community. We offer these stories to honor and celebrate an immensely
rich history and culture—and to inspire and sustain our community as we

move together toward the future.

Earlier this month, during a year that marks the E0th anniversary of human
spaceflight, people across the country celebrated National Space Day and
recognized the extraordinary achievements made in space explorstion and
research. At NMAAHC, we are proud to honor the many African American
astronauts, engineers, technicians, and scientists who have contributed to sending
humankind to the stars, including astronaut and Cmdr. Victor Glover, USN.
Commander Glover recently piloted the first operational flight of the SpaceX Crew
Dragoen to the International Space Station (ISS), a trip that broke the record for

the longest human spaceflight by an American crew.

‘Whereas over 350 MASA astronauts have traveled into space, Commander Glover

currently stands as one of only 15 African Americans who have made the historic

The

Set Up For Summer




Planned Parenthood

Planned Parenthood Action Fund

@fastaction| @

Sign-on to build back

. Add your name to sign on to our demands:
sexual and reproductive U [
health and rights.

President Biden, Vice President Harris, and their team have a

Postal Code

mandate to lead. We're beginning 2 new chapter: one
. X Email Mobile Phone (Optional
where we take full control of our bodies, our rights, our
-
democracy, and our futures.

nd texts to that number from Planns

_ S praiing yout coll phons rumben you sree o raceive
Add your name here ta co-sign our letter to the Biden- arenthood tomas

racorded on Plannad Parsnthos

s
ssuss and other get imohved Msg freg

g c o o & Date Rates May Apply
Harris team on how we build back sexual and reproductive e i

health and rights.

Youl recsive emails from Stannad Parenthood organizafions. You may unsubscribs t any im.

Remember me 3o that | can Use FastAction next time. [

YOUR 2021 CONTRIBUTING MEMBER CALENDAR

Dear Robert,

President Biden, | ask you to
prioritize these five things to advance
sexual and reproductive health and

rights in your first 100 days: Dwring these unprecedented times, all of us st the Mational Geographic Society hope that
you and your loved anes are well and staying safe. We have put measures in place fo
dramatically reduce the risk of COWID-18 to our staff while allowing us to continue our work
=aving species, protecting wild places, and helping to create & heslthier, more sustainable

planst.

Like you, we are looking forwsrd to when thess uncertain times have passed. In fact, we're
i eth 2021 calend d thought we'd reach out with 8 fun
NATIONAL :Jslrr:;yn:.ﬂhngmg & our calendar and thought we'd rea 8

E%'Esosgﬁgﬂ As you are & valued Contributing Member, I'd like your input in selecting the Mational

‘Geographic Sooisty's 2021 calendar cover before we send it out to you in Juby!

Will you help us decide by voting for the image below that you think is most
inspiring?

Dear Amy,

As a dedicated national parks
supporter, you play a key role in
NPCA's work to build a strong
national parks legacy for future
generations. '

Even as the National Park Service
centennial approaches, our national
parks face many serious challenges:

« Chronic funding shortfalls

» Efforts to limit the president’s

ability to protect our national We need your input on our parks’
treasures under the Antiquities future today!
Act

Ongoing threats from reckless Take the Survey

development and off-road
vehicle misuse



Thankful
for You!

Thank you for changing lives

ch the Video

Barb, with Thanksgiving approaching, let us take a moment and thank you for your
dedicated support and determination to make a difference for everyone affected
by MS. Together, as this video shows. we are making an impact and people living
with MS are moving forward

You have helped advance the health and well-being of so many dogs.

Thank you for all your support and
Happy Thanksgiving from the AKC Canine Health Foundation.

Dear Loyal Conservancy Supporter, www.akcchf,org

No matter how you spend your holiday season, Iwant to take a moment to share a world of thanks to
supporters like you on behalf of The Nature Conservancy!

i »

Jillianydiagnosed in2008,

You've taken a stand for

MILLIONS

of suffering animals.
Y 2 THE HUMANE SQSIETV

g . S OF THE LATED STATES ‘When someone is diagnosed with MS, it changes their life — and the lives of

‘Wateh this video to hear from Conservaney staff working hard to protect some of the most beautiful places in vour
community and around the warld.

Take the Amavon Islands for example, one of the Coral Triangle's biggest Hawkebill sea turtle nesting sites. This
area has witnessed a 200 percent inerease in Hawksbill sea turtles in the last two decades thanks to Conservaney
scientists, community conservationists and supporters like you.

those closest to them. They need information, connections with people who
To them, and to us, 1 understand what they're going through, and the very best treatments available

YOU ARE

Thank you for your conunitment to our natural world and for all you do each and every day to advance
conservation around the world.

Happy Thanksgiving,

A N ‘k: ) -

Amy Hawthorne Morris
Sr. Online Outreach Manager

The Nature Conservancy

SHARE &INSPIRE E1[d® 0 = m
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2021 Year-End Challenge

DONATE

Dear Mya,
1 am writing you at a pivotal moment for our Museum and our nation.

Several weeks ago. we celebrated five years of living history as a truly one-of-
kind cultural destination devoted to exploring and displaying the full, unvarnished

African American story. And we did it with your generous Member support.

As another year of triumphs and unexpacted challenges comes to a close, we are
looking forward to expanding and evolving as a museum community in the years
ahead. That evolution and growth will require resources, which is why I'm reaching
out today. We've set an ambitious year-end goal of raising $300,000—but

we won't get there without you.

Can we count on you to make a special tax-deductible year-end gift to the
Museum today? Please, help ensure we remain a touchstone for the entire
world.

X
U 2 Donate today to help meet our
' / $300,000 challenge and continue
A elevating African American history
\v ‘ : and culture in 2022 and beyond!

yq,¢_ [ _ponare |

Branding is consistent from email to landing page

=9 2021 Year-End V& q\\\\ \
Challenge

HISTORY &
CULTURE

# Smithsonian

vA <¢'U>

Hl You are currently logged in as Mya Hutcherson. |f you are not Mya Hutchersan, click here

Your special gift today will help us meet the $300,000
Year-End Challenge!

Make a generous tax-deductible donation before December 31 to help the Museum meet
our goal and ensure we start 2022 strong. We need your support to propel our
groundbreaking initiatives that elevate the full and unvarnished story of the African
American experience.

Donate

Select Gift Amount:

Other

$100

Donor Information

Title First Name * Last Name *

| 7 [ | [Fursherson |
Address1* Address 2

City * State * Zip*

| N *) | |
Country # Email Address *

‘ United States V| ‘ myah@avalonconsulting.net




Website share by device

View as graph

Traffic

Transaction

Revenue

L A U S
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& b G & https://secure.feedingamerica.org/site/Donation2;jsessionid=00000000.app2... ¥r

e

Help End Hunger Today

Your impact: $1 = 10 meals

Every dollar you give can provide at least | shared a pOW’eI’fUl
onderful dog named
above), who came to
fearful of humans he

Gift Amount (Required) his crate when

& ched.
A {7 g on from extreme fear
Giving monthly is the most effective way g confidence was
to help feed kids and families year-round. . .
anging work. And it
ible through our
s training program
e generosity of our

10 meals to families in need through the
Feeding America network of food banks.

$1000 $500 $250

$100 $50 $25

$ other . - 8y ‘ ad a chance to
ut 00 SO

ady donated, | thank

A

Payment Type (Required)

AVALON.

© 2024 The Avalon Consulting

pday

$1 =10 meals

e can provide at least
in need through the
twork of food banks.

=Time

thly

§

e most effective way
d families year-round.

$500
$100

$25
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tappable buttons

preselected
donation amount

text hierarchy
brand colors

strong visuals

OUR PROGRAMS  GET INVOLVED  STORIES OF HOPE  ABOUTUS  WAYS TO GIVE DONATE NOW

Pine Street Inn

Ending Homelessness

Make a Gift to End
Homelessnhess

Your gift to Pine Street Inn provides critical
funds to support vulnerable men and women in
rebuilding their lives.

Gift Type



UNIONT TRESCUE MISSION

CRITICAL COVID-19 RESPONSE

Your donation today will go directly to help
the vulnerable populations we serve. Any
amount you're able to give will be put to
maximum use.

DONATION
550 525 Other
®) One-time Marthly Yearly

This Girt is in RONos, MEMony, oF support of

SOMENne.

PAYMENT DETAILS

Pay with Card

Hamé an Card

MALALA.
FUND

MONTHLY

$25 $50

$100 $250

DEDICATE THIS GIFT

Donate with @& Pay

or choose another payment method

Support Malala's fight for
girls' education

With more than 130 million girls out of
school today, she needs your help breaking
down the barriers that hold girls back. §95

Your gift today is an investment in Malala Fund
programmes that help girls around the world go to
school — from creating safe spaces for girls in northern
Nigeria, to training young Pakistani women as activists
and providing STEM education to Syrian refugees.

ONE TIME MONTHLY

425 | | $50 | | $100

$100 £500 Other

D Darcicate my donation
M 4

T W

$250 |

L3
[
7
[w}

DEDICATE THIS GIFT }

Donate with & Pay

or choose another payment method

amazon pay

Amount: By clicking the donate button, | agree to the
$0 00 usp Terms of Service and Privacy Policy
I'd like to cover the fees assaciated with my donation so DONATE WITH g Pay

more of my donation goes directly to Build for Hope.

[ USE ANOTHER PAYMENT OPTION ]
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You left the White House, but you never left us. You kept reaching out to people in
need, through the Clinton Foundation, which has been such a force for good in the l

o ANNIVERSARY CAMPAIGN GOAL: $25,000

Thank you!

Soibon, Tidioonl

. . Name: Amirah Tyler
Celebrity signers ANNIVERSARY

CAMPAIGN
] PARTICIPATION

Deadline: 9/21/2021

“Status Pending” techniques STATUS
17th Anniversary Gift: PENDING

DONATE NOW

GOAL = $50,000

“Insider” spreadsheets
or memos

Dear Amy,

The Trustees 2019 Membership Month Challenge ends in just three days. That's why the
first thing | did when 1 got to the office this moming was check our progress in the hopes that

P ro g re S S m et e rS enough gifts had come in ovemight te get us to our $35,000 goal.

Unfortunately, while we are getting closer, we are not there yet. And time is running
out.

Because you are such an important part of The Trustees family, | want you to see where we

currently stand

An i m ati O n ; The Trustees 2019 Membership Month $ 1 0 0’0 00
j oo sas,ooo{hi“d szz,sssro = su,sas}
s R ) Donate by 12/31 to DOUBLE your
7 " ¢ impact on Yellowstone. All gifts
8 Updated: 5/28/19 @7:02 AM EST
9 matched up to our goal.

As you can see, The Trustees Membership family has come together and made a wonderful
show of support since we launched this critical fund drive three weeks ago. But that still
leaves us $12,336 short with just days left until the deadline of midnight on Friday.
Amy, the numbers speak for themselves—we may not reach our goal without your MATCH MY G IFT
help. Will you pitch in with a gift to our 2019 Membership Month Challenge today?




Your gift will have 2x the impact thanks to our Matchi

: URGENT
Image-heavy formats #GivingTuesdayNow

ends tonight

Vou ol UalE. Donate Now. Help End Hunger.

2 . i
Please don’t wait. Every dallar you give to support our advacacy helps Bread for the World secure hundreds of

: dollars in lifesaving assistance for families in the United States and around the world. By
LI Stl C le S ' {[=] T MATCH MY GIFT mamhzujng CHrStians to advacate on Capitol Hill, we ensure our federal Sovennment sennes the
‘ mast vulny

osT people are giving ot The $100 level.

[

Mw sy Sere! | ody w i T45th barihchey of Yellosnsions Mabonsl [erk, it n foms o
s et by, s st s sewsoras Bt o S s el b MATEHED) s b
e

Video previews S
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FIVE REASONS TO GIVE
TO YELLOWSTONE

Countdown clocks BEEEEEEES

programs for cutthroat traut, w

A SPECIAL ANNIVERSARY
ONE-DAY MATCH OPPORTUNITY!
DONATE BEFORE MIDNIGHT
AR

06:49: 13

HOURS MINUTES SECONDS

. Ensure eweryone hos a safe and memarable experience In the
jpank by supporting the instaliat
el the: mainben:

. Edurote finure Yellowstooe stewords by supporting the
Canuersatian Corps which brings im reughly 50 young people

) ) OIN THE TRUSTEES TOD
Social proof tactics s

Dsar Catherne, OI N
Faur years 2ge ieday. we spensd ur doors io everllow srowds, 2 three
sy music festual, and, of coursz, 3 presidenta| adsress by Sarack

Okama. Ameng thess by his side ware Prasident Gaorga W. 2ush 2nd

forma frst sy Laurs Bush, and tha st congraseman Jahn Lewis—sl of
whom played insirumental roles in the Museum's apening. As | urite
1033y the world 100ks very different. 3nd our Museum is needed now,
more than ever before.

&3 we caleBrate our fourth snniversary. with the Museum's ssfe 303
messures welcome of visitors back throug our doors, we recognize tht
this is 2 pivoisl moment that ilustrates just how important our work is—so
important,in fact, that generous donors Reginald J. Brown and Tifeny .
Sanchez have siepped up to MATCH every gift up fo 525,000, fo help us
reach our $400,000 campaign gaal by midnight tonight. Will your gift be
one of them?

Please. help us reach our fourth anni

ry goal by making 2
sift now, while your donatic: matched, DOUBLING
pact

Your anniversary gift before
midnight tonight will be
MATCHED—up to $25,000!

DONATE TODAY
N




The pandemic still poses a serious threat to vulnerable men and women, which is just one
reason why your support is still nesded.

-

nﬁ“ MEMBERSHIP RENEWAL 2020

®* Personalize communication
with personal details:
- name
- last gift date
- other information available
in your database

star of your 2020

Your support is crucial w- Meet Pippi cow—
to ending homelessness. ‘s W -

" Farm Sanctuary

’ "'{( " " Membership Card,
Thanks to your past support, Pine Streg Amy padre you now!

of help and hope to the maost vulnera

A little more than a year ago, we quickly

keep our guests and staff safe from CO\

farther apart ... meals are prepared and

. our street outreach teams are outfitte] D'8ar Amy,
equipment ._. and we reduced the initial
our guests to less than 1%. We're also  Pippi cow, featured on your 2020 Farm Sanctuary
vaccines to our guests who are at 9'9“3:1 Membership Card, was born four weeks premature on a

®* Dynamically add information
in the email body or within
images

But the pandemic still poses a serious t ~ M@w England dairy farm. An undiagnosed heart defect left
women. That's one reason why your su| her too weak to stand, play, or thrive. Because she was so
sick and would never be a "profitable” milk producer, the
dairy’s veterinarians suggested euthanasia.

YES, I will continue helping vulne
community overcome today’s toul
homelessness behj

Name: Catherine Wallwork
Email: catherinew@avalenconsulting.net
Last Gift: Nov 18, 2020

If any of the information zhove is incorrect, plezse reply to this email so we can

wpdzte your supparter record.

DONATE NOW

N2
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Countdown clock

Animation vs. still

Donation form layout

HUMANE
RESCUE
ALLIANCE

Animols. People. Commnity.

One-Time Gift

MAKE A ONE-TIME GIFT OF:

[ $250 II $500 ||S1,ooo|

l Other:

National Park teemed with life. After the

B This giftis a tribute D showcase nature’s resiliency.

HUMANE

Dear friend, RESCU E
o ALLIANCE

Please dont miss out on this special invitation and Ve ie

Trustees before midnight to get an extra 3 mont o "

additional cost!

R . your ip i FREE or

Special Places magazine. Choose the Membership

i Lives

« Individual Membership — Free or reduced ar

= Family Membership — Free or reduced admi ~ Make your generous year-
children under 17 end contribution now and
Contributing Membership — Free or reducec  help protect and care for
and children under 17 PLUS benefits athund  animals—and people—in
North American Reciprocal Membership (NAF our community,
Supporting Membership - Free or reduced  throughout the COVID-19
children under 17 PLUS NARM network mem  .risis and beyond.
select a complimentary Crane Beach Permit (

are tax deductible to the fullest
restricted to any special program

or project.

" - . '
over 120 properties, discounts on lodging, and a suSav| n g An ima ls

HRA is a 501(c)(3) nonprofit
D ot

ith cubs. Bison, elk, wolves, and other

is—to preserve the park's natural
(perience the magic of Yellowstone.
as we launched the Yellowstone

Resiliency Fund.

Can we count on you to make your Resiliency Fund gift today? Remember, a generous

Yellowstone Forever board member has stepped forward to match all gifts up to our
$35,000 goal in hopes of inspiring dedicated friends like you

Your support makes all the work we do possible, from helping visitors further engage in the
conservation of wildlife to restoring trails and amenities like the viewing deck for Old Faithful.

Please make your Resiliency Fund gift today.

—_——

. | am making a special tribute gift

s | o




HTML vs. text

Callout placement

Ask string order;
preselected amount

Otherideas:
-hopeful vs. sad images
-message length
-signer/sender name
-preheader text

FOREVER

-~

_#

HELP THE PARK pearcamenne,
The seasons are changing at Yellowstone National Park, and nature is adapting. Some
animals like sandhill cranes migrate fo spend the winter elsewhere while others hibernate
or adjust in other ways. The coats of white-tailed jackrabbits change from grayish brown to

white to help blend with the snow and avoid predators.

THRIVE THIS WINTER

When Yellowstone closed earlier this year due fo the pandemic, income from visitor
entrance fees, campgrounds, and lodges came to a halt, putting crucial park programs in
jeopardy. Fortunately, your generous support helped Yellowstone Forever respond swittly
to meet the park's needs.

Dear Catherine,
As winter approaches, confinuing vital work in Yellowstone can be its own unigue
challenge and so much is dependent on your efforts. Please help safeguard this special
landscape and all its wildlife in the winter months ahead with your gift today.

The seasons are changing at Yellowstone National Park, and nature is adapting. Some animals
like sandhill cranes migrate to spend the winter elsewhere while others hibemate or adjustin
other ways. The coats of white-tailed jackrabbits change from grayish brown to white to help

blend with the snow and avoid predators. B B ~
Across Yellowstone, you'll help keep important initiatives moving forward like:

When Yellowstone closed earlier this year due to the pandemic, income from visitor enfrance
fees, campgrounds, and lodges came to a halt, putting crucial park programs in jeopardy.
Faortunately, your generous support helped Yellowstone Forever respond swiftly to meet the
park’s needs.

Protect Yellowstone's Ecesystem & Wildlife: Through programs like the historic
Yellowstone Wolf Project that reintroduced wolves back into Yellowstone 25 years
ago, you help the park monitor, research, and develop conservation plans to
protect Yellowstone's iconic wildlife.

Visitor ion & Experi Through programs like the Youth
Conservation Corps—now in its 31st year—the park provides opportunities for

As winter approaches, continuing vital work in Yellowstone can be its own unigue challenge and

50 much is dependent on your efforis. Please hel uard this special la and all . .
P . N young adults from communities across the country to live, learn, and work in
its wildlife in the winter months ahead with your gift today. vellowstone

Preserve Y and : Maintaining
infrastructure including winter trailhead exhibits, viewing decks, and visitor facilities

Yel l OWStone depends on you to that ensure safe and memorable experiences in Yellowstone is a top priority for
ensu re priority proj ects Can Lr:;fvzr:o: winter, Yellowstone has miles of trails for the adventurous skier and
conti n ue through the Wi nte r' Winter in Yellowstone means adapting to survive. Please help the park adjust and

prepare for the season ahead and keep key initiatives on track by making a gift
today.

DONATE TODAY

Across Yellowstone, you'll help keep important initiatives moving forward like:

» Protect Yellowstone's Ecosystem & Wildlife: Through programs like the historic
Yellowstone Wolf Project that reintreduced wolves back into Yellowstone 25 years ago,
you help the park monitor, h, and develop fion plans to protect




* Check your donation form completion rate;
address page abandonment with triggered follow-up emails

NATIONAL

CONSERVATION
ASSOCIATION

DID SOMETHING GO WRONG?

We noticed you didn't complete your gift to the National Parks
Conservation Association.

Your national parks need you more now than ever right now, and friends
like you are the key to preserving and protecting them.

COMPLETE YOUR GIFT

.74
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66% open rate!
Avqg. gift 40% higher than

organic web donations
Recouped $100,000 in first year

Hi there,

Thank you for your interest in joining The Trustees!

Trustees Members are the heart of everything we do to protect, care for, and share the
special places and experiences that make Massachusetts the place we can be proud to call
home.

That's why | hope you take a moment right now to return to our donation form and
become a Trustees Member.

Join today to get a full year of
the unique benefits available
only to Trustees Members!

JOIN NOW
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Promote across your Join our Angels Monthly Giving Club k

.
We b S Ite Will you increase your monthly gift to help even more farm animals like ma?
Foi

| o formioncivary S ANCTUARY SUSTAINER CHALLENGE

Consider your ask string — ol

the industry benchmark A Will you help

average is $25/month! o | even wore farm
ttens. ref e aniui\m'is 'Ilke‘ wme

Convert New donorsto  siamonn esce s shtercognourcare. _ ; i ey

monthly gIVNG to pre-empt. smmn wysossan s vees (S i IR

lower retention

Angels Club Benefits: Easy, automatic, tax-deductibl

% -
ol i - l {
and stories of shelter pets, invitations to special eve Increase Your Monthly Gift

more!

Add a sustainer upsell to
donation pages Or lightbox My name is Peggy Cow, and I wouldn't be alive today il it weren't for Lthe love and

Monthly glft nctuary's caring Sancluary Susiainers like you.

$12 | $18 ‘ $50
Don’t forget to upgrade
existing sustainers

AVALON. |

© 2024 The Avalon Consulting Group. Inc. All Rig



Add monthly ask to email
welcome series and
acknowledgment emails

Consider matching the first
three monthly gifts or
incentivizing monthly giving
with a premium

Make sure you have a process
in place to process monthly
gifts, update credit cards,

and segment sustainers

Dear Virginia,

Over the past year, we have been so grateful for your strong support for Galapai
despite the unrelenting challenges we've faced in Galapagos and worldwide. Lo
like you helped sustain our efforts to protect the iconic wildlife of Galapagos and
habitats. That's why | am inviting you to take a small but meaningful step to amp
long-term impact for the Islands that hold such a special place in our hearts.

you join a group of our most dedicated supporters who are committed to protecti
Galépagos for generations to come. Your consistent generosity allows us to guic
respond to new conservation challenges and eliminates the need for paper maili
making it the most environmentally friendly way to support our efforts in Galapac

To welcome you to this exclusive group, a fellow Galapagos Guardian will
your monthly gifts for an entire year, up to $5,000! But act quickly because
matching gift offer expires on August 24!

Help us tackle the greatest challenges facing Galapagos by becoming.a m:
donor today.

$15— > $30
$20 — > $40

$25 — > $50
$30 — > $60
ALL YEAR LONG

Galapagos Guardians are the foundation of our conservation efforts on the grou
of our most impactful donors, your monthly commitment will ensure that we have
resources fo safeguard this vibrant but fragile ecosystem year round. This includ
projects like the Giant Tortoise Restoration Initiative, protecting the Galapagos v
Reserve, and our innovative Education for Sustainability Program, which helps I
educators provide sustainability and conservation lessons to every K-12 student
Islands

Your monthly pledge of $15, $20, $25, $30, or more adds up to lasting change o

And when you join by August 24, that impact will DOUBLE FOR AN ENTIRE
through a generous dollar-for-dollar match!

JOIN THE GALAPAGOS GUARDIANS

Thank you in advance for being a part of our community and for your considerat
special invitation

By joining this spedal i

neighbors with a murmETh'uu \ help us
remain flexible and effective in supporting
homeless neighbors. Here are four reasons to

become an Innkeeper today:

1) A 30% rise in the number of le living on
the strests has inceased the need for our

SEMViCes.

2) COVID-19 remains a serious threat to the
miost vulnerable men and women in our
community and comtinues to strain our budget
as we take extra precautions to keep our

pcts, tenants and staff safe, espedally with

4) If you sign up to make a monthly gift before
midnight tonight, we will send you a free tote
bag as our thank you gift.

Join the innkeepers Club




Offer EFT payment option to
increase retention and reduce
processing expenses

Include current sustainers in big
appeals 2-3 times a year (e.g.,
year-end — make your 13th gift of
the year!). Otherwise, rest them
from other campaigns

Consider whether to offer other
exclusive benefits

Ask for an upgrade at least once
ayear

AVALON.
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M ForeVER | Yellowstone Guardians

Your monthly support at work...

Dear Alex,

As a Yellowstone Guardian, your monthly gifts provide foundational support for priority programs
in the world's first national park. Each and every day you protect wildlife, help maintain facilities,
and support education for the next generation through programs like our Youth Conservation
Corps. And for that, / want to say thank you and give you an exclusive look at some of the work
you've helped to make possible this summer.

Providing the best protection and care for Yellowstone is an ongoing challenge, and for 33
consecutive summers, young people have answered that challenge. Your loyal support helps
fund the Youth Congervation Corps (YCC) which brings roughly 60 young people into
Yellowstone annually to help complete critical projects that might otherwise go unfinished.

This year's YCUC participants are already hard at work building on the legacy and the amazing
pregress that young people have made possible in Yellowstone for more than three decades.
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benefits for this group

Send yearly invites to increase the amount donors give annually

About Us Q

Issues Parks Get Involved Give m

e
Py
‘

(_@m ‘e cnvdled,
O%}m

NPCA@100 - News & Resources -

Dear Mya,

On behalf of everyone at the National Museum of African American History and

Culture, | want to express our deepest thanks for your steadfast support through
the unparalleled challenges of the past year.

‘When the pandemic forced the Museum to temporarily close its doors,
Members like you enabled us to continue sharing the complete and unvarnished

African American experience through virtual exhibitions, thaught-provoking
online programs, and other innovative digital resources.

AVALON.

© 2024 Th

e Avalon Consulting

Create a specific form for the mid-level program that lists higher ask strings and special



Paid search and social media have been especially effective

Consider retargeting, lookalike audiences, co-op audiences

' Smithsonian NMAAHC

E Smithsonian National Museum of Afric | # Like Page = GNMAAHC

Sponsored
As the Museum enters its fifth year since opening, it

NMAAHC works every day ta share the unvarnished truth and spark continues to inform and inspire. Cannect with
discussions about a more just and equitable America. NMAAHC today.

5:36 PM - 7 Oct 2020

A People’s Journey,
A Nation’s Story.
Black His

cuTyaE

fear Long. MAKING HISTORY
AS WE TELL IT
Celebrating
NMAAHCs anni

Honor Black History ::f::;,”yihgjif i s Learn More “_ American Air Museum in Brita
Join the Museum today! September 9 at 3:05 PM - @

Learn More Special message to our members: Help
who gave their lives in defense of freel
the American Air Museum today and s

Lightning by celebrated photographer

NMAAHC.SIEDU

Ad - nmaahc.si.edu ~

Making History As We Tell It | NMAAHC's Fifth Year | Support the Museum

The National Museum of African American History & Culture is entering its fifth year. From social justice, to sports, e

e

to diaspora culture, we're telling America's full story.

Support Learn

Explore Connect

[\« RE]

https://us.netdonor.net/page/33137/don:

thetrustees
Sponsored

Learn More

Qv

thetrustees Limited-time offer: 3 extra months FREE
when you join The Trustees! For more than 125 ...

Instagram

more

(D comment

> Share

© 2022 MEMBERSHIP RENEWAL NOTICE

1 Share




“ American Air Museum in Britain
- September 17 at 9:15 AM - @

Duxford's historic airfield is home to the American Air Museum. This weekend, visitors will be
immersed in the summer of 1940 when Spitfire ruled the skies and the “Few” brought hope to the
British Isles, at Duxford's Battle of Britain Air Show. Interested in attending? It's not too late to get
your tickets! Step into Duxford's remarkable past at https://www.iwm.org.uk/.../duxford-battle-of-
britain-airshow

S \ 4 T
Saturday 18 & Sunday 19 September2021

O s

() Comment

AVALON.
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Yellowstone Forever @

@ynpforever - # 4.8 (385 reviews) - Nonprofit organization

About

Home More * il Like

© Message Q e

About

See all

o Yellowstone Forever is the official nonprofit partner of Yellowstone National Park.



Collect mobile numbers on donation forms, your website, and via email outreach

SIGN-UP FOR E-NEWS

Doy bow you can raceive tags from the National Trust? Join the million supporters who stand with us in InCIUde Wlth
(To ensure delfivery, please 2dd email @savinzplaces org to your addres: boak ) taking action for our planet .
your website

T OUT oo
yourname@email.com > 1 H
National Trust for email outreach email sign up

n
%&‘ Historic Preservation® _to g e n e rate Get text updates from The Nature Conservancy™

. = Mobile Phone Number > . .
mobile list _ include mobile

number field on
animalequaLITy donation fOrmS

BE A HERO TO ANIMALS!
ALL GIFTS MATCHED UNTIL JUNE 30!

1 $50

3 Payment

Do vou know vou can recerva texts from the National Trost? Just fill out thiz guick form, and we'll get
you signed up to receive occasional alerts that will help you =ave places. These alerts conld melude
advocacy actions, timely updates, and even a quirky story or twe—all to help protact the places that
matter most to you.

First Name
[

Street Address Address Line 2 (Optional)

Last Name

Country Postal Code City

United States

State/Province

- State -

Email Mobile Phone (Optional)

.74
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* Text supporters about fundraising or events as a complement to other
outreach

* Text messaging volume increased by 14% overallin 2019

Texts get attention...

*95% of texts are opened
*90% of texts are read in 3 minutes

... from everyone.

*87% of American adults text regularly

*9 in 10 Americans keep their phone in reach 24 hours a day
*The trends hold across age, race, and gender

33% of adults prefer text to other forms of communication

In fact...Americans text TWICE AS MUCH as they call.

.74

AVALON.

_ Source: M+R Nonprofit Benchmarks 2019
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Leverage text messaging

* Text message click-through rates were
4.2% for fundraising messages and
9.8% for advocacy messages, both far
higher than comparable email metrics

+1 (351) 203-0725

Hi Mollie! If 100 donors give by 9
pm EST, an alum from the Class
of '89 will donate $50,000!
Support One Deerfield at

A 4

N4
Y

AVALON.

10:15

{0

8445610025

Text Messag
Today 10:1

Hi Lauren! Nicole Kerr here wf the
Kennedy Center. You recently
committed to join as a Member, but
we haven't received your gift. Don't
miss any special benefits as we
celebrate 50 years of leadership in
the arts. Plus, now until 12/31a
fellow supporter will match
donations made 2 to 1, up to $100k.
Will you join at the discounted rate
of $50 today?

We are excited to offer our
matching gift opportunity through
December 31, but please note that
while the match will triple your gift's
impact to the Kennedy Center, it
will not increase your Membership
level.




Website

e (Conversion rate -
sign
ups, donations,
actions

* Exit pages

e Path and time on
site

* Mobile traffic

.74
Y
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GOOgle Analytics <) Share Dashboard

‘ Ask a question about the data on this dashboard

Site Traffic (Last 30 days)

= Sessions == Hits

500
400
300

Avg. Daily Users (weekday) New Users % Growth
LAST 30 DAYS 30 DAY PERIOD

u 177 30.42%

Mar 15 Mar 22 Mar 20 Apros

Avg. Daily New Users (Last 30 days)

Sessions (Last 30 days) Sessions by Day of Week Hits by Browser

Sunday Safari

505 -

Tuesday

Firefox

Wednesday

Thursday Internet Explorar

x Google Analytics -

Saturday

o

500 1000 1500 2000

Average of Page Load Time (sec) Top Pages by Unique Page Views




Emails
* QOpenrate

.74
Y

Click-through rate
Response rate
Average gift

Delivery and
bounce rates

Unsubscribe rate

AVALON.
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Open rate All

Advocacy

Newsletter

Fundraising

Click-through Advocacy
rate

Newsletter

Fundraising

Page Advocacy
completion

rate L.

Fundraising

Resp rate Ady 'y

Fundraising

Unsubscribe All
rate

Advocacy

Newsletter

Fundraising

All
21%
20%
21%
18%

3.3%
2%
1.7%
83%
18%
3.6%
0.1%
0.18%
0.16%
0.16%
0.19%

Email message rates by type and sector

Cultural

18%

19%

18%

1.5%
1.7%

14%

0.03%

0.14%

0.11%
0.17%

Disaster/
International

Aid
21%
22%
21%
17%
3%
2.2%
2.3%
70%
26%
3.6%
0.14%
0.21%
0.17%
0.23%
0.16%

Environmental

20%
19%
22%
18%
3.7%
2%
2%
83%
18%
3.5%
0.09%
0.17%
0.14%
0.15%
0.17%

Health
21%
28%
23%
19%

2.9%
1.8%
1.9%
75%
13%

3.6%

0.09%
0.21%
0.21%
0.18%
0.22%

Hunger/
Poverty

24%
22%
23%
23%
2.5%
2.4%
1.5%
26%
35%
1.1%
0.42%
0.27%
0.25%
0.25%
0.26%

Public
Media

20%

21%

18%

2.4%
1.2%

17%

0.1%

0.11%

0.08%
0.13%

Rights
18%
15%
20%
16%
2.4%
1.8%
2.1%
84%
17%
2.9%

0.06%

0.19%

0.15%

0.15%

0.19%

Wwildlife/
Animal
Welfare

19%
19%
19%
20%
5%
2%
1.7%
87%
17%
5.5%
0.16%
0.18%
0.16%

0.14%

0.18%




meriin

Y TD Digital Revenue by channel

e

isu- $1,000,000 $2,000,000  $2,000,000

Active EM File Rolling 12 mo

= NN 4 13.46%

% Change YOY

$2,883,261

Digital Revenue

Click Through % Rofing 12 mo

23%

of $12,501,717
All Revenue

SAMPLE
CLIENT

Open % Roliing 12 mo

200K

100K

0K

8.00%

4.00% -

2.00%

0.00%

20.00%

30.00%.

10.00%:

0.00%:

Sep Oct Nov Dec JanIFEb Mar Apr May Jun Jul Aug

New Subscribers & Unsubs Roling 12 mo

Sep Ost Mow Dec Jan Feb Mz Apr May Jum Jul Aug

Response Rate Rolling 12 mo

Sep Ost Mow Dec Janm Fei Mar Apr May Jun Jul Aug

$/Email Delivered Roling 12 mo

2K 2.00%
34.00
2.00%
1K 32.00
1.00%
oK 0.00% M 50.00 M
Sep Oct Mov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oci Mow Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Mov Dec Jan Feb Mar Apr May Jun Jul Aug
[l New Subscribers [l Unsubscribes W =2c2 [ eAPP [l =RHL

YOY Comparison winrevvar =

12
eRNL 20 ]

1%
eRNST 20

12
esUs 20

192
eCULT 20 W

12
eMID 20 §

12
WEE 19
eWH.. 20

1@
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$341,941

5207.042
($101,037) $B00K
5449072
7800 F400K -
$13.850
$16.885 200K
(3140)
514.850 S0K

YOY Revenue by Channel by Month

eAlq 20 Oct Mov Dec Jan Feb:
12 548213
eAPP 20 SB0O0K -

Mar Apr May Jun Jul Aug

19 20 19 20 15 20 19 20 19 20 15 20 19 20 19 20 19 20 19 20 18 20

Data Through August 12, 2020




Thank you!

Nova Cohen-Prohow
Vice President

Avalon Consulting Group
Washington, DC

novacp@avalonconsulting.net
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