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Concept
Meeting

Concept and
Schedule
Determined

|

Program Design

DATA

Define acquisition lists
or donor segments

Outline data
instructions and splits

Define source codes

CREATIVE
Select writer & designer

Creative brainstorming
Review copy & design

Final design edits &
approval

Program Implementation

DATA

Results &
Analysis

Review final counts and
segmentation by source
code

Data sent to mailshop,
phone match or up-
loaded to email server

CREATIVE

Final artwork sent to
printer for printing, tm i
—_— vendor or uploaded in —
email template system

PRODUCTION

Check inventory (TM
too!)

Determine printers and
mailshops or TM firm

DM specs sent to

PRODUCTION

Mail instructions drafted/TM or
EM campaign outline created

Postage check requested
Bluelines approved (TM too)
Set ups approved (TM and EM |y

printers with estimated
quantity for bids

too)

DATA

Analyze results and
performance by source
code and segment

Analyze any test results

Apply lessons learned
to future effort

CREATIVE

Evaluate creative

based on results and
outline changes/tests
for future campaigns

Draft and send
acknowledgments to
donors

Lives approved (TM and EM
too!)




Program Areas




Acquisition helps acquire new donors to an organization.

Philanthropic

Butisn’t direct mail

« support the organization’s mission and personally acquisition dead?
connects prospects with the cause

No ... direct mail is still the

== \lembership-based predominant channel to
acquire new donors: they

* motivated by the cause AND interested in retain well & digitalis such a
receiving benefits small percentage of leads.

+ understand the commitment of a yearly donation
to continue their membership .

- will consider making additional contributions Retail Sales Q2 2022
(multi-givers) (cenus.gov)

Premium-based

m Online
* may be motivated by the cause but are generally

motivated by the premium associated with a gift

« may need additional premiums to further the
relationship which can affect retention

® In Store

85.50%
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A@ALON . All Righ rved.

© 2024 The Avalon Consulting Group. |



Renewals ask donors to renew their support each year.

STRATEGY

Timing: can be annual or “rolling” (based on an individual’s expiration date)
Frequency: continue to add efforts until no longer netting money

Messaging/Focus:
* Institutional messaging
* Stressesimportance of renewing
*  Why donor support makes a difference
*  Where the money goes
Audience:
* 0-24-month donors for annual / 0-12 month for rolling/expire-based

* $10to major donors (renewals work, even for those up to $9,999)

Channels:

* Corresponding e-renewals should go out with each effort (or at least every other effort)

e Text can be an effective cross channel strategy




Appeals request an additional gift from donors above and
beyond their annual renewal contribution.

STRATEGY

Timing/Frequency: sent throughout the year in coordination with the renewal schedule

Messaging/Focus: issue-based, additional needs, special projects, urgent situations, annual
fund (traditional), matching gift

Audience: 0-24-month donors, $15 (test $70 folks too!) to major donors (appeals can
successfully include donors who give up to $9,999)

Channels: use them all

e Directmail-upto9or10 ayear

* Email- can correspond with DM efforts or stand alone; useful for urgent needs

* Text-especially at year-end

* Telemarketing — for urgent outreach




Reinstatement efforts ask donors who have not given in
over 24 months to reengage and renew their support.

STRATEGY The likelihood of a donor
Timing/Frequency/Channel: giving is directly
e 3-4direct mail efforts OR with corresponding renewals correlated to the recency
« 1-2telemarketing calls of their last gift —
* Longer lapsed folks should be included in acquisition efforts don’t wait!

Messaging/Focus (DM/TM/EM):

* Messaging should be institutional
e Stressimportance of renewing, how individual support helps, and where the money goes

* |nacquisition, lapsed donors can receive the same package and messaging as new joins

Audience:
* Testto determine productivity. Start with 25-60 months lapsed in DM, TM and EM

* Add 72 months+ to acquisition efforts.

* Lower dollar names (less than $10) might be best in acquisition, if at all.




Sustainer conversion efforts ask donors to give monthly,
ongoing support with no expiration date.

STRATEGY

Timing/Frequency: within first three to six months for new joins, ongoing efforts for everyone
else. The faster the better!

Messaging/Focus: ongoing support; funds ready when needed; less mail for the donor—more
of their gift goes to the mission; less paper/green impact

Audience: 0-24-month donors, focus on new joins and frequent, low-dollar donors, plus
donors up to $250

Channels:

* Telemarketingis best
* Email can be less expensive, but with lower conversion rates

* Direct mail can be an option

 Don’t overlook website pages for a “sustainer first” strategy




Getting Started

Planning for a Great
Campaign




Define the Universe

* Segmentation —who are you contacting?

Define the Creative and Program Strategy
e Caseforgiving
e Callto action

* Askstrings

Define your Tests

*  What metric are you trying to change?

*  How will you measure success?




Creative Strategy

& Testing




Effective fundraising copy is a science and an art
and must include certain elements

e Case for support: why does your organization need money and how will it be
used?

« Communicate effective stewardship (through copy, art and treatment)— you will use
their money responsibly

* Highlight important projects

* Describe the breadth and scope of your organization’s work

* Make the donors feel included: must be about YOU (the donor), not WE
(the organization)




v Identify the problem or Opportunity

Pinpoint a specific problem or opportunity that needs a response.

4 Identify a Deadline / Be Urgent

Provide a date or deadline with a reason why immediate response is needed

v Identify the “Enemy”

Name the opposition or villain who is part of the problem and/or is blocking the solution

v’ Be Relevant
Use issues or current events that donors care about and can relate to in their daily lives

v Be Specific

Clearly outline how the donor’s contribution will be used and how it makes a difference

v Be Emotional
Tell a story that tugs on the heart strings, evokes anger, guilt, or hits home to the donor and their family

v Be the Solution

Tangibly outline how the donor is part of the solution. Provide specific information about how to fix the
problem or take advantage of this opportunity




Testing is essential to having a healthy, productive
direct marketing program

v
v
v
v

Each organization is different and not all best practices are universal.
Determine what works for your organization.
Have a “reason to believe” (don’t just test to test).

Finding ways to improve performance can save money and improve the bottom line.

Things to remember about testing
v' Testone element at a time.

v Test to save cost (formats, components), boost response rate (offer, teasers, treatments), Or
increase average gift (ask string)

v Ensure the statistical significance of your test panel




Package

Strategy




1) Outer Envelope (carrier, OE)
2) Letter
3) Reply Form

4) Reply Envelope (RAE, BRE)

7
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1) Outer Envelope (carrier, OE)

Mega e et
e £ SOCIETY FOR SCIENCE
State organization name and address TSt 0070

(as registered if mailing 3rd class nonprofit)

* Postage treatment?

PRESIDENT’S REPORT

* Teaser?

* Window or closed face? ™
City, State Zip+4
° D es ig n: BARCODEBARCODEBARCODE

» Size, papertype/color, logo, images?

b
A PORTAGH
NON PROFIT ORG. PO, Bax 599, Crand Canyon, AZ BGO2I posT
US. POSTAGE AR [ EAMYTM
PAID PR TR
LISCLI Y National Parks Conservation Assoclation NATIONAL PARKS FTANEY
[oa &R 777 6th streer, N, Suite 700 CONSERVATION
Washington, DC 20001-3723 ASSOCIATION

MEMBERSHIP MONTH I é FREE GIFT ENCLOSED!
MATCHING GIFT 5
XOX1254 ABC WAYXXX OPPORTUNITY
XXXXXSOMEPLACEXXXX
XXXXXUSAXXXXXXXXXX .
XXXXXXXXXXXXXXXXXX Athol, 112 H3Hon golz

B el o ol g 0B 1




2) Letter

®* Donor name and address, correct?

* Easytoread/skim? (sixth grade level; underline, bolding, etc.)
* Addressing the 7 elements?

* Compelling Intro?

* Askonpage1?

* Long enough copy to make your point?

®* Who signed it?

* Frequent use of the words “You” and “Your gift”?

* PS.?




@ Bread :City

30000 ame 000K,

The time for wishful thinking about #4ding mjustice 1s Take action to free cthers

long passed. From racie), seciel, and
econewic injustice oy Jving A

All the best intentions in the world won't stop police Jinnsquwwchmﬂ‘f
from killing Black men and women like George Floyd, Breonna
Taylor, andMarqlmAlmFMduTayimandsomanyuﬂlm Politicians’ lofty
speeches about fulfilling America’s promise do nothing to d tle the institutional and
structural racism that is America’s lesacx of slavery.

That is why [ am countir g on you. as { member of Bread for the City’s commumity of
supporters, to please continue taiug action £ justice.

th\mguﬂ:udlﬂi:u]lwu‘usmlbmﬂw to pressing our elected

to enact mgful policing reforms, and helping neighbors overcome the
dadychnlhngesofhwmgmﬁlowmm

.o« ¢ach of us has the power to help end racial, social, and economic injustice.

Yoes 2o Ll T pledge today by making a special conmbution 16 Diead £ar. the City.

<ANNNXNameXXNXXX~, please consider extending vour record of support with
a gift of <8Askl>, <§Ask2>, or perhaps <8Ask3= if vou are able and willing ar this time.

Whsigvesamonnt vou may choose to donate will advance our sffarstouliress not
Jjust the symptoms of injustice — mcluding mgher rates of nger, health problems, and
poverty in communities of color — but the root causes that can only be eradicated with
persistent action.
As you know, the COVID-19 pandemic has hit the people we serve especially hard.

Bread for the City staff. volunteers, and friends like you have gone above and beyond
to deliver food to lumery famulies ... provide free COVID-19 tests to hundreds of womed
neighbors ... and keep our Medical Clinic open for emergency needs and patient
appointments.

Switching to crisis mode, however, has not slowed our advocacy campaigns that keep
pressure on DC and federal officials to put people first in all recovery initiatives. Likewise, our
Legal Clinic team remains available by phone to help tenants unable to pay their rent due to
job loss during the pandemic assert their rights, and advise people on domestic violence and
public benefits 15sues — all free of charge.

(over, please)

Braad for the City | 1525 7th Swrest NW | Washington, DC 20001
(202) 386-7606 | www. breadiorthecity.org

I\VNTIN
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We're continuig to empower people in Wards 7 and 8 to become their own best
advocates through grassroots training sessions, commmumity activism, formmg partmerships with
other local organizations, and by taking leadership in the collective demand for a just relief.

Many members of our staff, myself included. have also celebrated the joy of
solidarity by marching in the streets to peacefully — but loudly — proclaim our outrage
about police brutality and commitment to justice.

I am so proud of how evervone involved in Bread for the City’s work has stepped

up during this health crisis while doubling down on our efforts to ensure equal justice
for all.

None of our efforts would be possible withd ut vour support and involvement.
Thank you for standing with us, and standing up Jes+hePeople we serve, through

COVID-19 continues to disproportionately sicken and kill Black residents of DC, so
our work to help people be safe and healthy is far from over. And while were hopeful for
reform, we won't be able to declare victory over systematic racism anytime soon.

Those are two reasons why I am so grateful for your commitment to justice ... and
why I urge you to answer my request for.aspecial contnbution as promptly as you can.

Sincerely,

79

George A Jones
Chief Executive O£cer

PS.  Wishful thinking will not end svstematic racism. Each and every one of us must
take actiez{oiiee others from racial, social, and economic wyustise

Hmecmtoﬁuympanbymgmmgenﬂ) needed gift to Bread for the
City today. I've enclosed a p for your ¢ sence. Or to help
even faster, ywcandumtcwdutmtrmdfonkmn orgafnmcr

Thank You!




3) Reply

®* Donor name and address, correct?

* Easyforthe donorto

Please share your contact information Please make my contribution a O Single gift O Monthly gift**

C O m p lete? “Indicates required folde **Your gift will automatically repeat each month until you notify us otherwise.
*Name Title OMs. OMrs. OMr. ODr. OOther
[} Sou rce Cod e? ‘Address City State ZIP
*Phone *Email
Y Pa me nt o ti ons With Method of payment [ Check (Please make payable to: Dave Thomas Foundation for Adoption)
y p OVisa OMastercard O Discover [ American Express

complete information? Cord # Exp. date

Name as it appears on card

Cardholder signature

2022 ANNUALFUND & O YES! | want to help find permanent, loving families for

children in foster care and have my gift go twice as far! My

MATCHING GIFT FORM 2022 Annual Fund contribution is enclosed in the amount of:

¢20 B MATCHING GIFT GOAL! [ $[ask1] can become $[2aski] when matched!
’ DEADLINE: 2 WEEKS O $[ask2] can become $[2ask2] when matched!
for aopion and ratn ke form I he envelope provded. U $[ask3] can become $[2asks] when matched!
Dot anint S cotetmamasiointion o Nay 2052 Ds__ yourgit candouble!
- ~
I [Name XXXXXXXXXXXXXXXXXXX] Act now and your gift can be matched
[Address XXXXXXXXXXXXXXXXXX] in size and impact —_""t"°”' goal of
[Address XXXXXXXXXXXXXXXXXX] $20,000 is met.
[City, State Zip XXXXXXXXXXXXXX]
C IR CEUTETUEUETR
N 0000000 OOOOO OO0 OO

Dave Thomas Foundation for Adoption — 4900 Tuttle Crossing Blvd, Dublin, OH43016 — davethomasfoundation.org

AVALON.
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4) Reply Envelope

® Correctreturn address?

* BRE (Business Reply Envelope) or RAE (Return Address Envelope)?

®* Thank you and/or suggested postage?

YOUR STAMP NO POSTAGE PLACE
WILL SAVE ‘WOLF TRAP NECESSARY STAMP
POSTAGE. IF MAILED
THANK YOU. IN THE HERE
UNITED STATES
| = e e |
! R
Thank you for your support
| s T s s |
reE——
RSt R |
BUSINESS REPLY MAIL T
FIRST-CLASS MAIL  PERMIT NO. 6965  VIENNA VA e o) NATIONAL MUSEUM OF THE AMERICAN INDIAN
SMITHSONIAN INSTITUTION
POSTAGE WILL BE PAID BY ADDRESSEE CeE— PO Box 96836
 —— Washington DC 20090-6836
WOLF TRAP FOUNDATION
ATTN: ASSOCIATES MEMBERSHIP
1645 TRAP ROAD
VIENNA VA 22182-9835
A10X
HIl4
o R ” lllllillllllll"IIIIIIIII“IIIIIIlllII"IIIIII"IIII & ryemtpper IIIl“l'“lllm'""'l'IIII““'"Ill'l"““I"'I'Ill"ll"lIl'
oo it i vt Pt et o




+ Optional Extras

Petitions

Lift Note

Inserts — Brochures, Testimonials,
Event Highlight, Photo, etc.

Premium?

Watermelon and cucumber make a brilliantly refreshing summer :
that goes perfectly with everything from chips to grilled fish!

INGREDIENTS:
2 cups seeded watermelon, sliced and diced finely

1% cups English cucumber, finely diced and drained on paper tow:

Y% cup chopped red onion

1 jalapeno pepper, seeded and chopped
% cup fresh mint, chopped

Juice from 1 lime

Salt and pepper to taste

DIRECTIONS:

1. Place first 6 ingredients in a bowl and gently combine.

2. Add salt and pepper to taste.
3. Serve with vegetables and your favorite chips.

Recipe for Watermelon and Cucumber Summer

fember” | 350 Squidron Member 3100 Group Member |
$500 Commund Member 51000 Eagle Squadron |

AMERICAN
INDIAN

0 Smithsonian

Dear Friend,

| hope this note finds you and your
loved ones safe and well.

While both our museum locations
are temporarily closed as a public
health precaution, our work must
continue. During this time of
deep social unrest and amid the
chall of an ongoing pandemi
the support of our members is
essential to our ability to raise
the bar on how the Native story is

p ed — not only inside our
museum walls, but also inside other

Recipe courtesy of Kristen Coffield, awner of The Culinary Cure (ww»

IN/NIO)
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AMERICANINDIAN.SLEDU

classrooms, the media,
and more.

Please consider joining as
our newest member today and

help bridge the gap between
misconception and truth, shatter
stereotypes, and forge a path of
healing and understanding for all
people, Native and non-Native alike.

Sincerely,
Kevin Gover (Pawnee)
Director

Muppert deddicated

i W&& you Wﬂ funcirg for the

vital wank ts Felp wiliet, beant, Gistn, and

sthen ccome anomals thade o
Natispal Park. jﬁaﬁ/@ you o advarce o

tendirg a wr it today €7

mm%/owﬂ and othen crtical
park outiatie goog Aong - the

embent

pd/Z/@/f /9%74 W! Kok

wtsre Tordien

WALEHe

fbeep the




Samples

Acquisition




Acquisition

3
Enjoy All of the Benefits and Privileges 2‘ I
¥ ar
of Kennedy Center Membership! 2 4 7 : 3 3
24§ 3§ F E g
A § § B, E B
E. E. %, Z§ & 3§
& w3 S8 5 i E4 Fi
g8 Zg Ak &g T4 O
Members-Onby Ticker Priceiny for dekerordess and sobacriprion packages ko - = L & ]
10 Disecent ar the Roof Terrace Restaurans, KO Café, and Bennedy Cenrer & 5 & - ' - i
QT Baopar
DSOS o amdben £ ertneamion and ENgegem et programming - - . . * - .
Spesial dkceianrs ar WashingTon - 45 eI FnTS - * . - + =
Access 1o Kensee dy Center wpdases and discouss ofers - - . * * b
Exclosive sebecripions 2o our Members-Only Mewslemer, On theAise, and Keenody - - - - - - *
(Center Norws Mg eine
Admirresye po MembersOnly Lourges in the Opera Houwse, Coawerr Hall, and . = . 5 . 5
Eisenhower Thealer
Foor 8208 Digizal Parking Diseomunt Coupord - - - . - .
Tervi e on () 1o am WSO Working Rebearsal foryoo and a guest L) z ¥ 4 e
Iereimemion oo SCurmin 10" Thearer Event forvon and aauesss - . . . -
Tervime
Tevvita
Tervim
Rk
famt
Tervin

Seeing Art Through ANew Lens

The John F. Kennedy Center for the Performing Arts

=
q N : -
Membership Activation Ticket g b Sample 123
Mr. Sample Person, - g Any Str‘eet —‘\dd.w; b h,
3 i Al line 2 Anywhere . ershl
your ticket toall the Kennedy Center _g . EXOLM.SLV'C Men! 'P

has to offer awaits inside.

O'P-Portuwi.ta

18)ua) Apauusy ayy E

i For the Memmbers Only Ticket Priority opportaity:
Respond within 10 days

Center

ENTER FOR THE PERFORMING ARTS

THE SO K o persatang i A, o o s wabet

AVALON.
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The Kennedy Center
Membership

Become a Kennedy Center Member Today

And view the arts through a new lens.

Mail Month 2020

Dear Friend of the Arta,

During these unprecedented times, the John F. Kennedy Center for the Performing

Arts is leading the way to keep the arts vibrant and ible. And I invite you to join us.

Although the Kennedy Center has had to limit its operatione since March 2020, our
‘commitment to our mission has never stopped. To ensure that the arts remain acceesible to all,
we expanded our digital artistic and educational content which have garnered over 100 million
views. We found new waye to bring the performing arts into our community through WNO’s
Pop-Up Opera truck, NSO In Your Neighborhood, and anﬂlnch'k:rAppnmumN'@:m

at the REACH. We aleo found thoughtful ways to live, socially di i per

inwhich

through our On Stage at the Opera House series as well as provid au_' fe p

mmﬂ:mshp{usmma Illo:ﬂ:c(}ﬂum: Caucus and Social Impact Office Houra. All of which

continues Pri g} mmnmd:cpﬂnwrommy‘scwmntmdldm

1 i B 3

arts ion initiatives and cutting-edg:

‘Our performances may look different, but the feelings the performing arts
evole remain the same. So,  invite youm experience art through a new lens by

[ 1z a K dy Center today.

As a Member, vou will receive exclugive benefits thar will give vou inside accesa to all the

excitement that the Kennedy Center has to offer—from captivating mueical theater and ballet...
tothe artistic brilliance of the National Symphony Orchestra (NS0 and Washington National
Opera (WNO)... to stellar progmmmn:gf:mn.:gmw formate at the REACH, our 21st-century

arts campus that breake d 11 ween audi and performers.

Fora limited time, you can join the Kennedy Center for as littleas

860—a savings of $15 off our regular annual rate.

‘We are thrilled to offer Membere free accesa to our new virtual platform
Diigital Stage+ which features never-before-seen content and brand-new
Members will be first in line to receive special privileges like Members-

Only Ticket Priority—which will allow you to purchase the best available
seats for K dy Center producti well as Memt Iy discounts

and other great perke.

(over, please)

THE IO F. KENMEDY CENTIR PO THE PRIFORMING ATTS
op—— -

I\VNTIN
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for the incredible
funding appropriated to us
e ance of the building as

in today’s world, ticket
produce the events on our

you the very best in the
er experiencs one to

a powerfully moving and
to life galloping, charging

use, including Tony
artet, as well as nominees

ns his third season as Music
iend and mentee, Chinese
ir careers, such as Alisa
-Sophie Mutter join the
Conductor.

Ballet of Canada brings an
nderland, choreographed
(Toronto Sun).

unfaithful king plots to
ines with dark reflections
dvanovsky in her role

BT, clioreographers, Voices
e genres, from ballet to

lighting the culture of the
itories of Greenland, the
ter, music, visual art,

(next page, please)

I hope yvou will help take the performing arts in exciting new directions by

th the producers of the Hip-THop Theater

performances and exhibitions exploring this
1al four elements of hip-hop caltare —
gins with American rapper Nas, who will
0th anniversary of his debut album Zwmarsc.

opera The Flixir of Love — cherished for its

sicating duets — handsome Nemorino

Sram a “resry and imaginarive new producrion”
o a special concert with WNO's own rising

rich season in the Opera House.

, the Kennedy Cenrer Jazz season rakes an
sicist Frédéric Yonner, who produces

bington Post), blending multiple genres

the underestimated instrument front and
ser Gerald Claylon comtinues 1o push the
itive presence” (The New York Times).

his scason  faniastic performances that arc
e —

support has helped bring all of these great

erience with exclusive benefits

e best seats available for many exciting

s-Only Ticker Priority.
of evers and performances available through

he Afste newsletter. No more worrying about
1 great concert or musical after all the best

BB - cr.tc anidd decide which oniss you

B o che head of the line to order

es that you will always be able 1o buy tickets
ap there. ..

News, our [ull-color magazine that gives

-+ Also, yourll receive a 10% disconnt on
10% discount at the Kennedy Center’s Roof

rs.

us keep the Kennedy Center the world-

(aver, please)

becoming a Kennedy Center Member today!

It has been inspiring to see dedicated arta lovers step up to support the Kennedy Center
It timea—enabling artists around the country to

low pa of the arts to help keep the
children and the generations beyond—b

Center family, you will help to keep the Center
titutions—eo that we can continue offering the
d online, engage and empower people from every
ite President Kennedy's proud legacy.

Kennedy Center reopens ita doora will be better
that will enhance your visit each time you step

b0 eXCiting new chile increasing
opera, and dance performances vou love—

nnedy Center and the performing arte emerge
0 ‘to welcoming you as our newest Member!

Warmly,
Debarah F. Rutter
President

afree set of limited-edition bookmarkes, each

| past seasons as well ag highlighting ways that

K Center keep the performing arts vibrant
the Center's vital mission as our
today!

POR THE PERPORMING ARTS




The Native story reminds us that cultural diversity has been one of America’s
greatest strengths—and challenges—since its earliest days. A museum like the National

Smithsonian
National Museum of the American Indian

Dear Friend,
You often hear that America is a nation of immigrants. Even our founding fathers
had roots in distant lands.

But doesn’t that leave out all of the people who were here long before the first
Europeans arrived?

What about people like Pocahontas, Geronimo, Sitting Bull, and the other
important American figures, some of whom are featured on the set of free bookmarks
Tve enclosed for you today? Aren’t they part of our shared American story?

Of course they are. But most people—maybe even you—have heard hittle about

It’s not becanse you’re uninterested or don’t value diversity. Quite the contrary!

Unfortunately. for centuries, history books and popular culture have separated
Native American history from “American history.” Even today, Native peoples are
as litfle more than car model names and team mascots. There continue to
e fights over Native lands. And Native peoples are often overlocked in our engoing
American

story.
Oor Rmeriean story has beew
By taking two actions right now. you can help go beyond the narrative you've tived by peopie
‘been told about Native peoples, and ensure future generations benefit from the history
and people that continue to make our country—and world—what it is today. From every.
coutivent iutlvdivg Chase who
FIRST: Take st one minute to complete the enclosed survey. ItsaglquLMMwL
starting point toward confronting the cultural sterectypes and
hu.tmca]ﬁchnnwewbeentoldﬁm’toolung The questions are
and to the point d [ hope they make you pause
for a moment to think

SECOND:  Help us dispel the story, celebrate diversity—and bwild new and
sumgucommgrwndwﬂmmomﬂy—by]mmgﬂe
-duct

Juct 422 i gou
respoud. with goor
sorvesy withiv /O days.
‘We operate from the position that understanding our bigger story

makes our country stronger.

fover, please)

PO Bax 23473 D 20026-3473 iadu | NMA adu | (800)242-6624

IN/NIO)N
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+ conversations, celebrate
of life.

dby as an active and
eum complex. Our
om the White House
constructed with

n suburban Maryland.
‘here with engaging
sconceptions of
white Fiatiow may be easy
Lrvth 1§ Far rare iterestig
el uowiuy i€ makes Vi rere
ns at the historic Ehoughtful,
s, faceless,  vwlersbanedivg

wrongdomgs, tackles stereotypes, and brings the world a more comprehensive and true
of America.

story

T urge you to become a part of all of this and more by joining NMAT today.

at. we need to correct myths from the past and tell people about
als and events that have largely been omitted from history

e, King Phlip’s War was properticnally one of the bloodiest and
e history of Morth America. It seared the memory of English settlers
ants for cenfuries—but it is all but forgotten today.

help. the National Museum of the American Indian will tell this
more. Here, people will leam ...

peopie.,
m nfthcwmslpﬂﬂdmm:smhumm]nmyklﬂaipeﬂmlngﬂ% of
erica’s indigenous population;
'mm ative societies developed a complex system of hand signals that
their own knowledge ed modem sign language;
whom giving thanks itive gold, silver, land, and labor made Europe rich and changed world
nce, and mashed my mdividuals today have Indian ancestry; and
for the knowledge and
he Americas. itive people have not gone away. They are a large presence in our
ine of fwro d confinue to influence and shape our shared story.
he assembly of these Most of all, we show visitors that
plomacy. o matter what your personal background or heritage,
Native history and culture have affected your life.
countless texts -
s understand the 1 We are all Americans!
h Thursday of
m of the American s support flom private individuals like you that funds the
ducational programs that make the National Museum of the American
ic. safe place for civil discourse.
&5 andwewpnmis the
5 h}eywthathelpuspresa‘uemﬂpmtectmmethanm C[Or.ncelass
how diversity is part of s in the musenm’s worl
Caﬂm:u&wcb—whchputsﬂmmmmshldmgsnghatwm
(next page, please)
sht now, the museum is creating an educational curriculum that can be
5 across the commtry. For far too long, teachers and school districts
o the preval of false and offensi ypes of Native people
texts mdmntmalbyumltﬂnnghveAmmlustﬂryﬁmnthﬂr
ives our children

Bu'k mmt‘hn the mnlﬁbu‘rmns and of Native

of who Americans are.

The National Museum of the

Indian

mwammberof:pwalbeneﬁtsmaved

ts 15 2 complimentary one-year subscription
Azine ]ssuexﬂerusne,z{mmmu}ndmn

d mformation you won't find anywhere clse.
learn about all of the people who make

Mitsitam Native Foods Cafe. Yauw.l]la.lw



NATIONAL

AMERICAN TAKE OUR SURVEY.

INDIAN because dispelling the myths means confronting them head-on!

1. Do you agree or disagree that Native Americans have been portrayed inaccuratelyin
history and popular culture?

OAgree [somewhat agree [ Somewhat disagree [ Disagree

1

What is your view of the use of Native American names and imagery by college and
professional sports teams?

[1¢'s harmful [J1¢'s fine, if done respectfully [INot sure

3. How often do you see Native Americans represented in history and popular culture as

!
NATIONAL

MUSEUM CIYES! There is a bigger; more accurate, and far more interesting story to tell about
of the Native American history and culture. To help dispel the myths and share the deeply
AMERICAN meaningful truths, I will join the National Museum of the American Indian. Enclosed is
INDIAN my tax-deductible membership contribution in the amount of:

O$25¢22 O$35  Os50 [1$100 [O$250 [1$500 [J$1,000 [JOther $
$Spesial rate For survey participnts

[Name] whe ru,?awL»a?thiu /0 dﬁu}.{’
[A_ddress] . Please return this entire form with your check made
[City, State Zip] payable to to NMAL To donate by credit card, see
[barcode barcode barcode] the reverse, visit http://go.si.edu/nmai-join, or call
us toll-free at 1-800-242-NMAI (6624).
MEM
€ Smithsonian 00000000000 000000 0000 O

P. 0. Box 23473 « Washington, DC 20026-3473 & www.Americanindian.si.edu

NATIONAL

AMERICAN SMITHSONIAN INSTITUTION
INDIAN PO Box 23473
Washington, DC 20026-3473

Response Deadline: 10 Days

Important Survey
on Cultural Stereotypes




7931 East Boulevard Drive
Alexandria, VA 22308-1300
For Gardeners Only! Join the American Horticultural Society

O T AGREE! Gardens are hope made real - and I want to share in that hope and wonder! That’s why
I’m joining the American Horticultural Society with the enclosed donation of:

AMERICAN 425 *Spesial introductory offer| Send 625 for FULL membership & receiveour exclusive Gardener’s Tote - FREE!
O oty Os5% 00 Osl0 O$250 09$500 OOther$

A of $50 or more will provide you with RAP benefits for 2 peaple. A of $10 or more will provide you wilh RAP benefis for 4 people,

Name Lastname O Please allow my entire donation to support the AHS; do not Name Lastname

Address #1 send me the exclusive Gardener's Tote. P

Address #2 3y check is enclosed, payable to “American Hotticutural :ki:J ress z;

City, ST 00000-0000 Sociely’ or ‘AHS" \ddress

1 |>|, PV T34 | 0 P07 14 T |1 9% P 11 P19 S | 031 would like to pay by credit card. Please see reverse side. City, ST 00000-0000

The American Horlcuural Seciely is 2 non-proft 501 (¢)(3)
organizalion. Your donalion i fax deductble o the ullest
extent allowed by l2w: Thariks for your support

American Horticultural Soclety « 7931 Esst Boulevard Drive, Alexandria, VA 22308-1300 « (703) 768-5700 « fax (703) 768-8700 « www.ahs.org

HELP YOUR GARDEN GROW WITH: The American
GARDENER

Yours FREE when you join today!

ora fulltime professional, you'l find information you can use in
The American Gardener.

This award-winning bi-monthly publication—swhich is FREE to members ofthe American Horticultural Society—
s renowned for i i useful fip insightsi gardening.

Learn all of the fricks of the frade—with articles ranging from garden design fo composting, from new plant
infroductions to gardening with children.

It'sall here—all for you—and all FREE when you join the American Horficulfural Society today!

Free subscription to The American Gardener. Details inside.
Free personalized address labels.
Free seeds inside!

Free Gardener’s Tote when you join our community of gardeners!

‘J Show your gardening pride with this

environmentally friendly tote bag! { | i " | | || WoreETGE
el \ Your first-class stamp will RUSH 30‘4:‘ 4t I LD
2 - ] and save AHS valuable funds' UNITED STATES
This large, recycled bag has double stitching to improve | —
its resistance to tearing—and features a reinforced ' —
plastic bottom with four side pockets. Perfect for all your k BUSINESS REPLY MAIL —
shopping—and gardening—needs! | —
) o | FIRST-CLASS MAIL  PERMIT NO. 1863 WASHINGTON,DC —
| —
POSTAGE WILL BE PAID BY ADDRESSEE
7 N— —
7931 East Boulevard Drive « Alexandria, VA 22308-1300 « www.ahs.org AMERICAN HORTICULTURAL SOCIETY —
PO BOX 6356
ALEXANDRIA VA 22306-8356
ot e o o o 0 g
P yue—



AMERICAN
HORTICULTURAL
SOCIETY

—

No one plants a garden for today — they plant
it for the promise of tomorrow. Gardens are
hope made real.

Dear Friend,
If you take pleasure in working the soil through your fingers. ..
... if you can get lost in a gardening project, if the promise of rain is a gift...

...if you can look back at the carth you've tended and see in your mind’s eye the beauty
that will grow over time. .

...then you are a gardener — a kindred spirit.

T'm the executive director of the American Horticultural Society, and I've been looking
for you. We are a gathering of people — from experienced gardeners to those who are just getting
their fingernails dirty for the first time, and with gardens both large and small — who want to
share the joys of gardening with people of all ages.

And I 'want you to join with us today!

Full membership in the American Horticultural Society is available to
you at a special $25 introductory rate — that’s a $10 savings off the
standard membership to help us make the world a greener. ¢leaner, and
more beautiful place.

And I'll send you a beautiful Gardener’s Tote bag in thanks - the
perfect way to bring gardening gear with you or get those groceries
home.

In return for your membership support, we will provide you with wonderful benefits
including a full year (six issues) of The American Gardener, our award-winning flagship
magazine. No matter your level of expertise. this publication will delight and inspire you...

(over, please)

American Horticultural Society « 7931 East Boulevard Drive « Alexandria, VA 22308-1300
(703) 768-5700 « fax (703) 768-8700 « www.ahs.org

I\VNTIN

© 2024 The Avalon Consulting G

the soil in autumn._..

and plans for next year’s garden.

American Horticultural Sociey
headgquarters af River Farnt

11 get free admission and other
eta in 47 states, Canada, the Cayman
discover what’s going on in gardens

year, you can order seeds from the

e seeds in the fall get first choice - and
new plant varieties. The American
than half a century old. It upholds a
aring the bounty of our gardens with

Anyone can visit our website, but only
s at www.ahs.org, where you’ll have

yourself as an AHS gardener and as
sion to make the world a more

ow off your love of gardening with the
'you now in hopeful expectation of your
1y to show your love of gardening

(next page, please)

As a gardener, you know that you don’t plant for today. You plant for tomorrow. You
make the choices now that will create a better world in the future. It's not just true for your
garden...

...It’s true for our society, as well.

world around us - and when we stand together,
ower within us to share the simple and spectacular

and creating a greener world, 1 hope we can count
mefits... and you'll love the wonderful things we

jardener’s Tote,
our membership!

Please let us hear from you very soon,
B
\ol’\,

Tom Underwood
Executive Director

labels are our gift to you, without obligation,
Wouldn't the first address label you use look
when you return your special introductory

d happy gardening!

's earliest lessons in patience. We can
it will definitely pay off.

irdening with more children, 1 suspect
ip donation will help us provide. We
and gardens in lots of ways - like...

um (to help teachers and educators
lasswork as science labs, art studios,

s Awards program... the
the American Horticultural Society’s

at go well beyond childhood. Gardeners

re constantly weighing the choices about
ct the natural world. Is that plant a

prettiest blossoms are no excuse!) Are

(Smart gardeners know there are!)

ir world? (Have you considered the

Slety headquarters at River Farm

ments and those who inspire innovation
p our National Awards Program.
¢ beautiful, who reach new heights in
ping. and more.

(over. please)




We Are Racing
Against the Clock.

Today, more than 120,000 children
across the United States are waiting to
be adopted from foster care

Tomorrow, more than 50 of them
will age out of the foster care system
without the love and support of a
permanent family.

The Dave Thomas Foundation for Adoption is the only
public nonprofit charity in the United States focused
exclusively on foster care adoption. Through our signature
program, Wendy’s Wonderful Kids, the Foundation funds
adopticn professionals, who implement an evidence-based,
child-focused recruitment model. This model is proven to
be up to 3x more effective at finding forever homes for
children in foster care who are most often overlooked.

They're counting on the Dave Thomas Foundation
for Adoption.

And we're counting on you.

Dave Thomas Thanks to the Dave Thomas Foundation for Adoption’s
Foundation generous supporterslike you, Ellie and Xavier now
for Adoption® have loving, permanent families.

Findling Forever Familes for Children in Faster Care

“Before lwds adopted 41fe “Beforéwas adopted .. 1 was
like nobody warnted me. [ afraid I was going te-age out
felt like my life was over.” ..and not knowhow tg be

— Ellie, Adopted at 19 ient on my own.”
— Xavier, Adopted at 18

Finding Farever Famiies for Children in Faster Care /

Dave Thomas

Foundation 4900 Tutle Crossing Blvd. — Dublin, O 43016
for Adoption davethomasfoundationorg

Mr. and Mrs. John Q. Samplelonglastname
1234 Main Street

el Open today...

ytown, US 1234
TR EETIEA

TOMORROW COULD
> L_’. ) ;
BE TOO LATE

Help today, because tomorrow could be too late. i/’ gg:engalzgglas

for Adoption

O Yes! | want to help the Dave Thomas Foundation for Adoption find forever

families for even more children in foster care. | have enclosed a contribution of:
O%25 O¢35* O¢50 Og75 O Others mm“,;‘n?“g;*m“‘%““
davethomasfoundation.

4 A gift of this amount would make a lifetime of impact! org/

-

( Please make your check payzble to the
[Name XXXXXXXXXXXXXXXXXXX] Dave Thomas Feundation for Adoption and
[Address XXXXXXXXXXXXXXXXXX] return it with this form in the envelope provided.
[Address JXXOOUOOOCXXXXXXX] To make your gift by credit card, please see
[City, State Zip XOOUOOGUOCXOOL] reverse

L IHII\IIIIII\I\\I\IIIIIIHIHHII\IIIIII\I\\I\IIIIIIHIHHII\IIIIII\ )

Thank you for helping change the journey for children who 0000000 000D DOO OO0

have been waiting in foster care the longest.



“ YELLOWSTONE

SURVEY
NUMBER:
RESPONDENT:

RESPOMNSE DEADLINE: 10 DAYS

2022 YELLOWSTONE FOREVER OFFICIAL SURVEY

Offinial This survey

[Mame]
[Addrass] Your E—
[Address] completing this survey, pleass songider helping

L After

[City, State Zip] Xell remain

to
allow pou the opportunity to provide thoughts and
opinicns about Yell owstone Mot cnal Park. Fleass
answrer sach question based on your own opinions.

witha:

gt

joiming T
ITEIUETE TR T chinrge your gift plenae se reverse or visit:
Yellowstone org/ 2% Jodn May

(Over, please)

. Have you visited Yellowstone Natlonal Park?
O Yes, many times! 0O Yes, but only once.
O No, | have never visited Yellowstone, O | don't remember.

. Do you consider Yellowstone an essentlal natural resource that belongs to
all people?
O Yes

O Mo O Mot sure

. Do you think that Yellowstone Is the world’s most beloved natlonal park?
O Yes, everyone takes pride in Yellowstonel
O Ma, | think another park(s) is more cherished: (pfease iist)

. When you think of Yellowstone’s wildlife, which species do you find most
Intriguing? (select up to three)

O Bears O Waolves O Elk O American bison
O Moose O River otter O Birds (bald eagle, osprey, peregrine falcon)
O Other

. Please select the aspects of national parks such as Yellowstone that you enjoy:
(check all that apply)
O Camping O Qutdoor recreation

O Learning/educational opportunities O Viewing scenic vistas

O Breathing fresh air O Seeing wildlife

O Escaping urban and suburban life O Spending time with Tamily/Triends
O Spending time alone

. Of the challenges facing Yellowstone and other natlonal parks, which concern
you most? (select up to three)
O Invasive species O Conflicts between humans and wildlife
O Land preservation and management O Other

AVALON.

© 2024 The Avalon Consulting Group. Inc. All Rights Reserved.

FOLLOWUS O0Q@

NPSfJacob W. Frank

PO BOX 1857 | Bozeman, MT 59771

The officlal nonprofit partner of
Yellowstone Natlonal Park.

Stay Connected:

Joln our emall list at Yellowstone.org
Q) Like us on Facebook

Follow us on Instagram

Plan your next vislt to Yellowstone
f tion ak jo to

Membership Benefits

PRESERVE ..
PROTECT ...

ENJOY!

YELLOWSTONE

FOREVER

YE[Matt Lidin A

Early Registration (and $15
discount!)—for Yellowstone Forever
Institute programs that highlight the
park’s amazing wildlife, geothermal
areas, rich history and awe-inspiring
wilderness.

WPS/Neal Herbert

epends on people like you
u join Yellowstone Forever
recognize your generosity
d privileges:

on Seasonal Lodging—
clusive savings on lodging
out Yellowstone.

“—___\_

o L L oo

More Discounts—discounts at

over 400 participating public land
stores across the country. (Member
card must be presented to receive
discount, and exclusions apply.)

Thank you for your commitment to preserving and enhancing Yellowstone!
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HELP
STOP THE SUFFERING AND SAVE LIVES!

] YESL|
want to help sto
3 fi
?ndure i the F“CTOF: Fﬂ?mhie‘jruel freatment pigs, hens
farm animals ndustry. Please us , hens, cows, and other fs .
important e care fo e my enclosed gift to arm animals
nt advocacy and educalion prog s SUFFering
rams.

L1 $MRC 5 ( Oth
| SV
PMRCx1 $MRCx ik
r$

r them at yo ;
your sancluaries, and support Farm Sanctuary”
ary's

Contribulions

Pmmwmw).;w::::;mn;& and greally apprecioled.

i payabla fo Fa por.

e tha buck of this form fo pay by e su': o
sl card

123 45b 789 1234

rmsanctuary

ye - educatio

let the terror i
1 never know

Friend.

) ey
; + education « advocaey PO Box 150
= ax 150 » Watking Glen, NY

len, 1

i Y 148910150 » wwwfarmsanciuary.org Don
or ID C
ampaign C
ode ywearived
L we arnve on

Dear President Obama,

TE o
3 5 LINE ANCRETURH T
ETURH THE REPLY AND PETITION
ETHTION WTH VEUR GIFT THANK o

i
Céﬁ?;bn Yo / 5
/ #e PRESIDENT OF THE UNITED STATES

L am writh
am writing because |
Bl ause I am deeply conce:
‘arm animals are living ly concerned by the
i it s o i
B e exploited for N actory farming ind .
d tor profit ¢ g industry in the Uni
? nited States

Your admi
administratios
stration has already
b 1 has already taken some
& unconscio y Wi :
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cito stop
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P e e your commitment to endi
E 4 will help milli s o ending cruel s
ToR e g cruel condition
Farm animals and sand abusive practices i
sand protect consu practices in America!
sumers as well America’s factory

Respectfully submitted by:

save a life?

AVALON.
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Renewal #1 Renewal #2 Renewal #3

Welll rush your personalized Member Card when MEMBER RENEWAL CONFIRMATION
[NAME], our vital work to protect and enhance you send your renewal gift today! 2 Youcan count on me, Theresa! [ want to oy part 1o beep Grand

Grand Canyon National Park would not be possible Gomon s Py v on oo | 00 GRAND CANYON
oo L‘M—w‘“m T it

] CONSERVANCY

tempor
‘Grand Ganyon Conservancy Member Card—a signal of

‘oot
commitmentand generosity—and provide Fevae reenaL 0T prTr—
ostgenrous vl bdow. a S Dggirc Daarc Dovers i £0.Box 399 + Grand Caryon, AZBAOLS + grandcayon.rg + (600 582808
@ T
b3 CRANDCANYON Yz gumtammacgieen
. g s J
ADDRESS KXKKKXKRXXEKKRREXKX z T e o
i o s [Address q
CECUOCEUITTOn
B it GRAND CANYON [City, State Zip X3000G00000KK]
4 CONSERVANCY T
I BARCODEBARCODE 1 11111
GRAND CANYON
CONSERVANSY  ANNUAL RENEWAL NOTICE e SALUTATION,
n 1 Dm writing with a sense of urgency because your Grand Canyon
MEMBER RENEWAL CONFIRMATION ‘Conservancy Membership is about to expire.
1] thQ Sa - Your continued support
YES! I want to continue wtion, and Canyon's spect » rich biod your
trail maincenance projects in Grand Canyon National Park. To maﬂhm mycommiment \nr.h-e
‘educane. and nromect. Ih & > Meml Tamily today and for generations to crme.
oaE) NAME, if your Membershir * ~ontributionis already in the mail,
OAsK1 O “IASK3 OOtherd [NAME], your rencwal gift of this amount or more
willprovide  ceilcal boost o belp keep Grand T Carecad
o . Pyt i o T e Gnutcaye
forward. Py 3 2
To charge your contribution, please see reverse. Grand Cp, 5 B i support, please send your tay
Canyon Genservancy is 3 501{c)3) nonpro f organization B g O,cgl) s, el ey axtached Membership Renew
“ionorgirenew to donate online. e, DER, AN)‘ON ~voumd 1 chaish dhout
gy V) T
e
~"n000000000 o

OgsHpc OggHPC O
“Renewing with this amount will

Vst grandeanyon.orrenew to domate criine.
3 gelbe

et orgiizzton.

GRAND CANYON
CONSERVANCY
FINAL MEMBERSHIP RENEWAL REMINDE
Renewal #4 prm—

[Addrmmmc{)mm(xxxxx
[City, Seate Zip XOOCXXXIXKK]
T

[R21EZ] [PACKAGE ID]

MEMBER ID NUMBER: 0000
SUGGESTED RENEWAL AMOUNT: sk
RENEWAL DONATIONENCLOSED:  CIASK: Other§___

‘See Reverse Side to Gharge Your Tux-Deductible Renewal Gift

Dear SALUTATION,

‘National

E: A
plendars o is rich biodiversity and unique history.

s,
iy T,

NAME, if you haven't yet renewed your annual Conservancy
Membershiy

more in the enclosed envelope right away.

Grand Ganyon's wide variety of widiie and plants .. honor its American Indian
d

yourexclusive Member benefits.

Grand Ganyon Nationsl Park needs your help more than ever. So lease

possible today; Thank you!

Danielle Segurs, Chief Philanthropy Officer

Gran Caryon Corsarvancy + P08« 99 + Grand Canyon, AZ GZ3 + gradeanponr + (30) 8582008
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farmsanctuary 2022 RENEWAL

M Flizabeth Q Sampleperson
Sampleperson Compay Name
134 img Roxd

Apt 1018
Anytown, US 123456769

Dear [Name],
e between life

‘and death for many vulnerable farm animals—just ask Bitsy pig! She
s decisi love

and compassion over proft. very weet and Qisconer
e gt ks gy
‘purchased Instead onzof Feramphions. Il
e siblngs— Bity' guanchan—dacicd to keep ber 3 3 companion. apple smacki]
For s i But it share my contact informtion with ather crganizaions
i Bit's agin.
b formes s sl
oataral e e

\a farmsanctuary
rot
o

5
o Gl Y 18910150

PLEASE RENEW!

YOUR MEMBERSHIP IS CRUCIAL

@ rcrsom rmsonss

RUSH: Renewal Enclosed

FARM SANCTUARY
PO, Box 97215
‘Washington, DC 20090-7215

R

el baleneluP

@ socioms oumns

2 Bitsy had
esp her, and ifthey sent her f0 a farm, she would be slaughtered.

They xeached ovit o Fasm Sanchuary; and within a few howrs, ous New York team was there
tobelp.

time of need,
Imym'rwﬂ'ndq-lﬂisnﬁnf”ukl], $[ask2], or m-s[..u| ..H.F.m Sanctusey

thanks.
. . 5 other pigs ' 2 gift 1o ee ber true matre

_ . and never have the freadom to be
residents, long, healthy lives Your support today will
Local, state, and faderal levels, [ikder o tn lxte 0 B i

8 advocates to. We swant ber to live a long.

e bope that, m sharing her story. more
And thanks to Loving advocates like you, Bitey is thriving in ow care! o of oo tove

(aver, please)
pozsible. But for every swmal lke Bitzy,
system that harms s 2l

animal in need—owe wish we could. But we

P.0. Bax 150 « Watkin Gen. NY 14391-0150 » (607) SE3-2225 » vww farmssnctuaryora

solve: This affect: e and compassionate

Thask you
Sincerely,
Megan Watkins
Chief Executive Officer

BS By, and al farm amimals s6ill
i glect, and izolat
5till have you i their comer—and renew your membership todzy!

R Lift Note

story touched you as much as her time at Farm Sanctuary has

As Bitsy's caregiver, I've had the privilege of watching this remarkable
pig’s journey to Sanctuary from the very beginning—when Bitsy's guardians chose:
‘compassion over profit and called Farm Sanctuary to help with her care.

After we received the urgent call for help from Bitsy’s family, our
immediately set out to assess the situation. Taking in a new pig usually kesa o of prior
planning because they can be very ferritorial when placed in a herd.

Luckily, vou b these, Because
of yous kindheared genctosty and yout commitment 0 helping arm amimals in aced, we
were able to give Bitsy the loving home that she deserves.

y now lives with a docile group of pigs at our Watkins Glen Sanctuary. You
see, Bmy is muedlbly tle, and we Knew would
elp her fit right in

‘While seeing Bitsy build her straw nest every night, T often think about how
different her life would have been if someone like you hadn’t opened their heart to her as

ividual, not an object. Pi 1 abuse.
Many spend their b bodies.
Thzymhck«ibe:lmandshﬂckcdwﬂhrkmcpmdsasmzympkpﬂmd slavghter
‘Those pigs will never feel uil st after along day of
playing in the sun.

Like you, I know Bitsy is a courageous, unique individual worthy of love. But I
alsoknow. a
e fre ofsuferiag tat Bt received.

Please, if you're able, renew your membership today in honor of Bitsy and
every other farm animal who deserves a second chance at a long, fulfilling life
‘you for believing that Bitsy’s life, and every farm animal’slife, is worth fighting for!

With gratitude.
Farm Sanctuary Staff

e
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YELLOWSTONE
YELLOWSTONE
hd FOREVER FOREVER
FINAL RENEWALREMINDER Your membership has expired. Please renew today.

Dear Caroline,
[NE me] Thank you for your support as a member of Yellowstone Forever aver the past year.
[Address] \When you first joined Yellowstone Forever, you became an integral part of preserving,
[City, State Zip] protecting, and sharing the wonder of Yellowstone Maticnal Park—the world's first national
BARCODEBARCODEBARCOD park

E
But the work to support the park’s projects that protect wildlife, enhance treasured

[ID# SOURCE CODE] experiences in the park, and preserve the park for generations to come, is only possible
thanks to generous members like you. Please renew your membership today.

Member Number: Name: Caroline Crow

Member Since: Email Address: i ing.net
Membership Status: LAPSED
Expiration Date:

SWM Amoumt: Eac.h year, people from Hl-(NEI the world journey to Yellowstone to see Old Faithful, catch
aglimpse of a grizzly, or simply marvel at the wonder of nature.

BRENEWAL AMOUNT ENCLOSED:

Tum over to charge your tas-deductile renewal donation to your credit card: Member support keeps critical programs moving forward like the historic Vellowstone Wolf
Gr ta give onling, visit Yallowstone.angrenaw. Project and ongoing identification and repair of irating frails and To
Dear [Salutation], ensure the strong future of like these, Forever counts on the
When you first joined Yellowstone Forever, you forzed a meaningful connection with annual support of dedicated members like you.
Yellowstone Wational Park. A ronmaction that decnanad 2z wmi helnad nenteet and anhanea thia
ineredible ecosystem, providin Please don't wait. Reaffinm your commitment to Yeffowstone Forever and help sl'nre

pecple who come to the world YELLOWSTONE

wemsnioet [l FOREVER

lost your special conmection tc

A= the 150th anmivers PO Box 1857 Bozeman, MT 59771
counting on your renswad ma
and landscapes, and provide o

*“‘““‘;;fj‘j:mﬁ FINAL RENEWAL REMINDER

reaffirm your commitment wii

valuable benefits, including a

our online Park Store, Yellow: Sample A. Sample
located in Yellowstone, and se 123 Any Street Apartment

well as priority aceess to our © 00
‘SemInars. Anytown, USA 12345-6789

[Salutation], please ¢ [T

come—renew your Yellowsto

the wonder of Yellowstone with jons to come by ing your
today.

Sincerely,

Liza Diekmann
President & CEQ
‘Yellowsfone Forever

P_S. Please renew your membership today and help us ensure a thriving future for
Yellowstone's wildlife, wonders, and wildemess. Thank you for your confinued support
renewing now.

Yellowstone Forever
BS. Ifthmnot!mdywrmmﬂ:nmlribuhenhuemmdmth!mml pl!asedmmgrdlhls
request and aceept my deepest thanks for your t to Yell

YELLOWSTONE FOREVER | PO BOX 1857 | Bozeman, MT 58771 | YELLOWSTONEORG

AVALON.

© 2024 The Avalon Consulting G
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hd FOREVER

Your Free Gift Inside!

-

hd FOREVER

Dear SALUTATION,

As summer comes to a close, Iwant to
thank you for helping millions of visitors enjoy
the majesty of Yellowstone National Park.

Your generosity as a ellowstone
Forever supporter had an enormous impact
across the park this summer—fueling our
mportant work to protect beloved wildlife like
bison, grizzly bears, and wolves ... preserve
natural wonders, such as Old Faithful Geyser
and Yellowstone's renowned petrifi ed
forests ... keep Yellowstone’s growing mumber
of visitors safe and exhance their recreational
experiences . conserve the park’s historical and cultural treasures __ and inspire the next generstion
of Yellowstone stewards to care for his special place.

Now Yellowstons’s busy season is winding down, aud the crowds are thinuing out.

But as the park quiets down in the colder months, Fellowstone Forever's mission as the
offi cial nonprofi t partner of Yellowstone National Park doesn’t take a break.

Durng this fall and winter, crucial mamtenance, repair, and upgrade projects must move
forward to prepare for next year's busy seasor—improvements that will enhance your next visit and
keep the park vibrant and healthy for tons to come. And Forever needs your
help now to fund these mportant imstiatives

NAME, please help preserve the beauty of Yellowstone National Park by ruching your

most generous tax-deductible gift of ASK1, ASK?2, or even more to Yellowstone Forever

today in the enclosed envelope.

Your special zift today will help provide every park visitor with the best possible Yellowstone
all vear long. Here are just a fow of the important Forever initiatives that
your coninbution will support.

Replacing the Deteriorating Old Faithful Geyser View Deck
©01d Faithful Geyzer is the most highly visited area m Yellowstone National Park, drawing an
estimated 90% of the park’s 4 million annual visitors. And its view deck is erifical to profecting
wisitor safety and enjoyment and keeping this sensitive area from being harmed.

But the view deck’s surface 15 over 20 vears old—well past its expected desizn life—and it iz
seriously deteriorating.

(over, please)

YELLOWSTONE FOREVER | PO BOX 1110 | GARDINER, MT 59030 | YELLOWSTONE ORG

AVALON

© 2024 The Avalon Consulting
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& Smithsonian

Jokn A, Ferdl
Diirectar, Friends of the Smithsanian

<Fabruary 30, 2022=

Dear [PREF MAIL NAME],
Tnmnmmgmmumgdmd:mydmmmummm

year s a treasured Friend of the Smithsonian. This tells the stovy of your

to the Smithsonian’s to discover, mmmmmﬂ[mmmmgh

Your partnsrship and support have been critical over the past year, allowing the Smithsonian to safely
reopen all of our museums, galleries and the National Zoo to our visitors, whule also confimung to expand our
vast online collections, programs and resources that are bringmz the1  =led wonders of the Smuthsonian
o a record number of people across the country and around the worl

This year, the Smiflsonian is committed to providing you w %S
treasures of our nation’s art, science, kistary and culture—orhcther
to find our world-class exhibits, groundbreaking research and crit ke
from layal Friends kike you, and [ hope we can count an your car Vg s

Please add to your record of siving today by making y 2015,
$HPCLS or more, above and beyond your membership, You
future in which the Smithsonian achieves sreater research,

Wit your support, he Suithsonian s engaging our v
Critical Distance, an
and the ocean atthe National Miseum of Natural History. Ye
including distance learning programs for pre-K-12 students

Your philantiropic support envichas the lives of eve
And iF you have any questions sbout your 2021 ziving. pi
specific questions regarding the tax deductibility of yours

Thank you again for your vital suppent and for al
2 source of innovetion, mspirahon and natonal pride—toa.

e
/I i
II//I///II//II//////I;/;/‘;;/Isl/*/;m7

o
John A Parell
Director, Friends of the Smithsonizn

'YOUR 2021 FRIENDS OF THE SMITHSONIAN CONTRIBUTIONS

DATE: PURRCSE: AMOUNT:
XUXX/2021 200 20000
XUXX/2021 2000 20000
XXUXX/2021 20000 20000
XX/XX2021 00 0000
HXUXX2021 0 XXX

Total gifts made in 2021: SXOCXX

MRC 712 PO Boz 37012 - Washington, DC 100137012 » £ malk mersbershipgistadu - (300) 5313236

thson

2022 CONTRIBUTION FORM * S

[ YES, Iwant to help the Smith th and| to the fut 1] My check & enclosed, to

TES wan! p the Smithsonian preserve the past and leap intg ure ¥ nmis‘mrmmpfm?k
(ﬁﬁmledmutiundpmgmmmdwmid—dmsdig\hlmAanmdqf
the Smithsonian, 1 am proudly making a generous, ible gift of {0 prefer o make my gt by credit crd.
O$HPC CSHPCLS OSHPCZ OSHPC2ZS OOthers

“our contribution is tax deductible. Please:
retarn the reply in the enclased envelope to

Mr. and Mrs. John Q. Samplelonglastname the egly in
1234 Main Strest ensure that your it reaches . Thask you
Address Line 2 Please vist g st/ XXXXX
Anytown, US 12345-6789 to make your gt anline.

Gl MRC 712 PO Box 37017 « W DC 200137012
E mmath membrebpee - (80) 531 3235 1234567890 12345L 7890123456789 O

© 2024 The Avalon Consulting G



€ Smithsonian

Director, Friends of the Smithsonian

<February XX, 2022>
Dear [PREF MAIL NAME],

Tix season is coming up, so I b losed 2 sumer ioms to the Smi last
year as  treasured Friend qf the Smithsanian. This tells the * mernsity and conunitment
to the Smuthsonian’s mission to discover, educate, umite an N

Your partnership and support have been eritical o QSmIth .
reopen all of cur museums, gallerias and the National Zo Mic 7 SOnIan
vast online collections, programs and resources that are t Wating % 30
to a record numiber of peaple across the country and ar “DC20013 501,

This year, the Smithsonian is committed to prov
treasures of our nation’s art, science, history and culfur
to find our world-class exhibits, groundbreaking rases
from loyal Friends like you, and T hope we can count

Please add to your record of giving today b
of $HPC, SHPCLS or more. You'll help us preser
Smithsonian achieves greater research, relevance

:
bbby,
il

alliegt

Thark you again for your vital suppert and for all you are doing to ensure
a source of innovation, inspiration and national pride—this year and beyond!

Best regards,
NN

Jobn A, Perell
Director, Friends of the Smithsanian

YOUR 2021 FRIENDS OF THE SMITHSONIAN CONTRIBUTIONS.

DATE: PURPOSE: AMOUNT:

200002021 20000 [redes

XUXK02 XXX SXXXX s o

X0 X0 SKAXK % 5 A

XUXK202 KK SLXX e — ﬁ
Washington, DC 20013-7012

Total gifts made in 2021: $XO0LXX

MEC 712 PO Bax 37012 + Washington, DC 200137002 + E-mail: membershipgeateda « (800) 9313226

I\VNTIN

© 2024 The Avalon Consulting G

2022 RENEWAL FORM ¥ Smithsonian

] YES,1wantto help the Smithsonian preserve the past and leap into the future 11 My check s enclused, payzble to
with another year ive exhibits, i Friends of th
critical educational programs and world-class digits] resources. Asa Friend of the
Semithsonian, | am proudly renewing my annual support with a tax-deductible gift of [ 1 prafer to make my gift by credit
C$HPC [ISHPCLS [ISHPC2 (JSHPC2S (Other§ card

Giving Summary Enclosed

GIVING SUMMARY

Ms. we

(Pl e the reverse af thus form. |
N QTR R TR R R TR TR U LR A T
Mr. and Mrs. John Q. Sam) nglastname e
1234 Main Strest plelo retarn the reply in the enclosed envelupe 1o
ddress Line ensare thst yous gift reaches s, hank you.
Anytown, US 12345-6789 Please v'-ﬁplwh’_xm
AU to make your gift anline.
it
B i i vohwipr e 1234567890 1234567890123456789 O




* - -
RESCUE : W 'UJ'.SL\ LlS{"
ALLIANCE
[Date - Month I, YYYY] .f m Pﬂ‘fs .Fa‘- an
Dear [Salumation], T T
In the spirtt of the halidays, please allow me to tell vou what T am thanksul for this vear '.H'.ha\'l l.l-ﬂ*aﬁte
= i :‘l-'- v r_rudll::;cmdmnnsmi ;mmgwm!:s;:;nﬂm is:nhle:gﬁmg al:ruse:;nzglm unt:h.e emﬁiﬂﬂﬁd’lﬂ.
o ¥ - hand: of uncaring owners. And I am thankfil for every precious animal whose days of lonsliness are
T P = pone and whose every day is now filled with the friendship and love they deserva.
Abrer swrviving cotestrophic Above all, T am thankfal for vou, [Salutation]! It is your kindness that made 2019 such an 7 4 ﬂl T
Hﬂﬁ‘m P HW‘\'II': extraordinary vear for amimals and the people of our community. Fﬂ‘}l’s o
"'ﬂ ‘This vear, with your steadfast support, the Humane Fescue Alliance (HRA) rescued more than =
Doviow ot Has H [FN0K] anineals froms a wide range of heartbreaking cizcumstances, including appalling cruslty and an extensive
s e Ife-threatening matural disasters. With your belp, we brought fogether thousands of new families by TS
z placing these animals in loving homes And with side, we xpanded our vill hat X For
Saciety of Hie Growmd ummnm:dﬁﬁm;n mm‘):dh-ey;;ﬁwwmn?:m i AT
5 Exerr time HRA said “ves we can helo” to an animal in need this vear it was becusa of all the Ada Av read Bridw
Balroms, Bavlple amd §0 fiemes vou's fme m * - -
other weve taken ba sur Rz
£od bew : =mw  MAKE WISHES COME TRUE!
=t Hubert's Anivaal wWelbore suferinz -
Th Tl - these ammy Yes, I want my gift to go twice as far to help HRA with vour wish list of critical needs. so you can rescue. care for.
Ceuher i z ! !’“‘E shelter. and find new homes for more vulnerable animals in our community next year. That’s why I am enclosing my
cents, mcluding Bewlie, nee generous, tax-deductible year-end gift of:
were browmsbevved Fo our f;:, 0 SASKI to be matched for a total of $2ASK1 0 SASK2 to be matched for a total of $2ASK2
= M SASK? ta he matched far a taral of €2 ASK3 O My best gift of $ fo be matched dollar for dollar!
HUMANE To make a donation online, pl isit
\ 'y P ease vIs|
. ® RESCUE | www.h i g/yearend
ﬁ:;h[?gg? To pay with a credit card, see reverse side

of this form.

Humane Rescue Alliance is a 501(c) 3 nonprofit
J and your gift is tax deductible to the

! fullest extent allowable by law. United Way

#8222 / Combined Federal Campaign #58899

Make Wishes Come True!

<ID#> - <Appeal Code>

Mr. and Mrs. John Q. Samplelonglastname
1234 Main Street

Address Line 2

Anytown, US 12345-6789
ICCTEETEC TR EE TR DTN




WINTER EMERGENCY RESPONSE FUND

Pine Street Inn O YES! Twill help Pine Street Tom respond to the urzent needs of Boston's most vulnerable

Pt individuals this winter. Enclosed is my gift to fhe Winter Emergency Response Fund of
e OS$HPC24 DOS1SHPC24 D$2HPC24 O Other$
Ma. and M, Tobn A Sammpls XIOO000 Please make your check payable o Pine Sireet [nn and retun it with this form in the
Busizass To helg right away, 3
123 Mzin Stsat JOODCCOO0000000
Boston, MA 01254-5678 TCODOO0000 Thark you!
L -
DHKTOBAINDAZ991700481N0L ? money order made payabie to Pine Street Inn.
d: T Visa 2 Mastercard QAMEX 2 Discover
Exp. Date
Signature

through my Charitable Giving Account (Donor-Advised Fund).

WINTER EMERGENCY RESPONSE FUND “ bout Pine Strest Inn.
mﬂ isit www: pinestreetinnorg/mg to find out if your company has a matching

Pine Street Inn
Ehding Hamelessneas

Addressee
Address line 1
Address Ime 2
City, State Zip
MAIL DATE meumeShmMomgmlmtnha\ppeopklﬂ:eBeﬂy
and success. Betty never imagmed she would be homeless. She
Dear [Name], urse in several hospitals for 35 years and had an apartment in
ob and had a hard time finding another Soon, depression and
Winter weather and figid temp create for our most ram out. She lost her apartment and lved in her car for

vulnerable neighbors. msumm:mmmmmmﬂdmgm,
bringing people in from the cold. Our ultimate goal is to help them find permanent
housmg, but resources are stretched and our 450 shelter beds are almost always full.

On the coldest nights, when our beds are filled, people warm up in our lobbies and
diming rooms, wiile still being mindful of preventing the spread of COVID. We are
navigating the sitnation as best we can to keep our neighbors warm and healthy.

To ensure Pine Street Inn can continue to provide cntical services to all those who

need our help, I'm asking you to our Winter ond Fund
mday Msmdag\ﬂu’ls[skl [askZ] or even $[ask3] or more. Winter 15
time for those in Boston, and

oke down, she had very few options. She did not want to 2o
‘s ouireach team checked in on her regularly and eventually
o the Women's Inn.

d encouragement of Pine Street’s staff and

d stability. With a safe place to stay, she has been able to

g for the future. Pine Street’s staff has helped her apply
g lists are long, but Betty is hopeful that something will come

ywrmppcnwﬂlmlkelhg difference. i here for her

During the winter months, Pine Street outreach teams visit up to 80 people on the facing a lot of challenges and urgently need your support to
streets each night. They meet veterans with PTSD, individuals battling mental health s mdividual m Boston has a safe, warm place to come in
disorders and addiction, and others who do not have a safe home.

Guided by a belief that everyone should have access to safety and warmth, our o the Winter Emergency Response Fund so that we are able
teams go out despite the weather to let those experiencing homelessness know that we are to keep our guests and tenants safe and healthy. Your
here for them Sometimes it takes a long time to gaim someone’s trust, but we never stop ble for us to continme the critical work of bringing vulnerable
trying to connect with people, offering the promise of a warm, safe place to sleep. the goal of moving them from the streets and shelter into the

Your support of our Winter Emergency Response Fund will make possible

efforts to provide critical outreach to those on the swreet, and ultimately put more ch you are able to give e help today. Pme Street 1s in wrgent
vulnerable people on a path toward stable, permanent housing_
(Over, please) With gratitude,
Pine Street Inn 444 Harrison Avenue  Boston, MA 02118 617.802.0170  wwwipinestreetinn.org %«md—g,_, bw
Downie
Pmmh]l&Execmehremm

?S. Tha osed an emaul I recerved from Mike Andnck who leads Pine Street's
Letter/Reply e o L

visiting up to 80 people every might mﬂaﬂx‘eclajtymrmppm‘t‘fmglﬁlum
Winter Emergency Response Fund will make a difference.

444 Harrson Avene
Roston, MA 02118

Addressee
Address line 1 Your vulnerable

Address line 2
City, State Zip

Lyndia Downie

From: Michael Andrick (g pinestreetinn org]
Sent: February 2, 2022 10:23 AM

To: PSI Qutreach Team

Ce: PSI Leadership Team

Subject: ‘Winter weather reminders

Hi Team,

Cold weather, snow, ice, wind—we are seeing it all and it's been brutal. F'm reaching out quickly o thank
‘you for your dedication. No one in the country does cold weather work better than Pine Street Outreach!

We're good at it because we're strong-willed, and because we work as a team.

Inthe spirit of team work and getting us all through the difficult weeks shead while helping as many
pecple as possible, here are a few updates/reminders:

Our “most vulnerable list” is being updated daily. Please refer to it frequently and edit it as you
learn of people’s locations and conditions. We have about 80 individuals on the list right now and
wee can help them best when we all know where they are and what they need.

Vians are equipped—but please do a check. We've supplied each van with cold weather gear
and extra blankets. Before you go out, please take ancther lock to make sure you have all of the
supplies you need. Restock when you return as well. We cannot be toa careful!

Stay in contact. Time goes quickly when you're doing your routes and helping others, but please
remember those of us back in the office who are concerned about you. Checking in each hour will
let us know that you are okay, and give you the chance to ask for additional assistance or provide
updates about individuals in need, weather conditions or other emergencies.

Keep your eye on the clock and temperatures, We all want to maximize the difference we make
‘and we are asking teams to stay late and come in early to expand cur footprint {thank you!). But
please be careful of how long you are out. You cannot help others if you are not safe.

Help is on the way! A Winter Emergency Response fundraising effort is underway to make sure
we have what we need to keep up our wark. Fine Street supporters care as much as we do, so I'm
hopeful they will come through with the urgent funds we need. The leadership team is working
on that effort, so we can keep doing what we're doing—they’ve got our backs.

If anyone has questions, please call me directly or speak with your supervisor. We are going to see very
low temperatures and they will be cause for concern—but we NEVER EVER GIVE UP!!! | look forward to
seeing you on the streets as we face some of the toughest days and nights of winter.

We can : LL!) do this!

Mika

Michael Andrick M. Ed., LCPC
Director of Pine Street Outreach

weww.pinestreetinn.org

WINTER EMERGENCY RESPONSE FUND

neighbors need you!




NATIONAL
MUSEUM o
AFRICAN
AMERICAN
HISTORY &

CULTURE
PP 3 Iwant to help the National Museum of African American History and Culture
MUSEUM & raise $300,000 to present more inspiring exhibits, exciting special events, 100 DAY FUND
frir inclusive educational programs, accessible online resources, and engaging
HISTORY » community outreach programs. | am sending my first tax-deductible ((ASK1)
CULTURE contribution in the white enw dated June 23

OSmithsonian ] Twant my suppert to have a more immediate impact, 50 I'm enclosing all three

(o]

&

o]

~

]
Al & NATIONAL
"t_ pledges at once, for 3 total of (ASKL)). u MUSEUM &

3 Other § 5 AFRICAN . o
= GIFT 0000000 00000 000 00 = AMER|CAN You make it p055|b|e!
o i HISTORY

) b CULTURE
Ime )&y Sampleperson. Ploase make check payabie fo: Smithsonian NMAAHC p
Smeet To make a cantribution By credit card,
USlms-ﬁ?ngm oo sat reveree o af s o u NAME 100 DAY FUND
To give anline. piease 20 to: go.sied/((URL) =] ADDRESS
PO Box 98097 Washington, DC 20090-5097 + NBUAAHC s adm Wehsite + NAAH Cmsmchar@ adn Sl » (30) 209-9178 Phone %Rggmm
BAR&)ODF_BARCODEBARDODE

P ) 1want to help the National Museum of African American History and , [DATE)
MUSEUM ¥ Culture raise $300,000 to present more inspiring exhibits, exciting special
AFRICAN events, inclusive educational programs, mssmhlg online resources, and Dear ((SALUTATION)).

engagng commumity outreach programs. | am sending my second tax-
deductible ((ASK1})) ion in the blue reply envelope dated Tuly 21

3 Other §

0000000 00000 D00 OO

DUE DATE: JULY 21, 2020

As a ((Charter/Member)) of the National Museum of African American History and Culture, you
are playing a pivotal role in transforming our country’s understanding of our shared heritage. And I cannot
thank you encugh.

During uncertain times like these, it’s uplifting to reflect on our shared achievements as a reminder
of all we can accomplish toget]

importance of the Museum contin || | || once
e PUbkforn the endurance and ret Pleage rehurn bu Hais dake! e
‘Please make check payabls to: Smithsomian NMASHC and ‘on that drot HERE
Ta make a contribution By credit card,
placse so¢ revarse side of this form. e WﬁmAﬁ“l’:s
To give eniine, please g0 fo: zo.5i edwi((URL) cume:tmgﬂ:lcs:r
PO Box 9857 Washingson, DC 20090-8087 = NMAAFC sisdis Wehsite = NMAAHCmensberisi odn Fmail + (300) 205-9178 Fhone m‘;&mﬂm P‘mﬁ Smithsonian
BETACHIERE the Museum is temporarily closed National Museum of African American History and Culture
p— IwzmtuhglpﬂmNahunalMuseumurfAfn:mAmumH\sburydeulmm o You make it passible for the Muser
MUSEUM « raise $300,000 to present more inspinng exhibits, exciting special events, 3 the Museum's walls. And your sup
) inclusive educational prngﬁms. accessible online resources, and engaging the African Ame
HISTORY & commmity sutreach programs. ] am sending mv third tax-deduetible ((ASK1Y) o bringing the ﬂwmlm( i | Plasse reburn by Huis dakel e
CULTURE contribution in the yellow reply envelope dated Auzust 18 k] wide variety L e
OSmithsonizn. ] Other §, = Over the next few months,
g three arhmlpnmmes for le:dnng
0000000 00000 000 00 g itiatives ... increasing our online .y,
< Given the | — Smithsonian
:—E Charter Members '[‘;' ow 106 National Museu of African American History and Culture
‘Please make check payable 1o: Smithsomian NMAAHC = 3 T
To make a conmribuurion By crodit card. (=] ((NAME)), won’t vou please help us reach that ¢
please so revarse side of this form. 4 gifts of ((ASKL)) over the next three months usia
To give oniine, piease g0 to: go.siedw/((URL)) fal donation forms? , el by Hais dake! ;:f:
* NMAAHC siedu Webae = NMAAHCmamber@s: edn Fwal = (800) 209-5178 Phane. Please send your first g‘.ﬁ]‘.ﬂ the WHITE E'll\'flﬂl HERE
the BLUE envelope by July 21. .. and your thir
by August 18 — or send ((JASKI)) all at once to J—
Smithsonian
O Simithsonian PO Sox 37012 MRC 508 Washingtan, DC 200137012 = NMAA . National Museum of African American History and Culture
PO Box 98097
Washington DC 20090-8097

e g e e o



Certificate Receipt Confirmation

O Yes! I have received nry John F. Kennedy Library Foundation Certificate of Appreciation in good condition.

O Yes, I want to give a crifical boost to the Kennedy Library omdnhmswulkmmspueﬂ:enatgamnm
leaders with President Kennedy’s remarkable life and legacy. Enclosed is my special tax-deductible gift of:

Joun E KeNNEDY e s

LITBRARY FOUNDATION

NAME 30000000000 0O00000000
ADDRESS Please sea reverse to charge your donation.

ptsssssssi it by .
ADDRESSIOOCOOCOCOO000000nT *fou can also give online at [fibronorgcertficote.
CITY, STATE, ZIPX0000000000000 Please maks check payable to
[sourcecode] [ID numberXXXXENEIXNKIEK] John F. Kennedy Library Foundation.
Dear [SALUTATION],
JonF. Kmedy ¢ call o service remains one of the most consequential acts of JOHN F. EENNEDY LIERARY FOUNDATION | COLUMELA POINT | BOSTON, MA 02125 | (517) 514-1659

history. His simple challenge to “4sk what you can de for
Your country” ﬁn’gﬁdanewunfkwmldmgnfplhhc service and redefined what it means to be an
engaged citizen Now. nearly 60 years after he was elected president, his message has taken on

striking new mmportance.
Ihmvm—lgpmdmcm&mhmﬂyﬂmdhowwelmrmmhsoﬂahzemd
relax. Amidst the di ion, though are oppo for i and inspiration. At the John

F. Kennedy Library Foundation, we draw inspiration from Kennedy's words:

“We are not here to curse the darkness, but to light the candle that can guide
us through that darimess te a safe and sane fiture.”

All aromind ns we see ﬂlmmmd of mihlic servants a‘t,evmlrwl of sovernment- the

'CERTIFICATE OF APPRECIATION

The John F. Kennedy Library Foundation is pleased to recognize

[DONOR NAME XXXXXXXXXXXX]

for playing a critical role in inspiring tomorrow's leaders to answer the call to action that
John F. Kennedy issued in his Democratic presidential nomination acceptance speech:

CER TIFI( TE OF APPPE(‘I ATION ENCLOSED "The New Frontier of which I speak is not a set of promises,
it is a set of challenges. It sums up not what I intend to offer
the American people, but what | intend to ask of them.”

Your generosity helps to keep President Kennedy's legacy burning brightly for the 80%
of people with no living memory of our 35th president, empowering future generations
to build a better world through public service. Your support is deeply appreciated.

Joun E Kennepy Roant G

LIBERARY FOUNDATION Rachel Flor, Executive Director

Name Lastname

sl 2020 Annual Fund

City, ST 00000-0000
[T T U TR | R R E R R LTI

fover; please)

JOHN F. EENNEDY LIBRARY FOUNDATION | COLUMEIA POINT | BOSTON, MA 02126 | (817) 514-1850

AVAION. DM

© 2024 The Avalon Consulting G
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Protecting Our Parks — The Next 100 Years

REPLY MEMORANDUM

TO: Theresa Pierno, NPCA President and CEQ

FROM: X, Kook Xxoooooos
AOOOOOOONOOODOUEN
KRANCCXNAXXAXNEXXNX
HOOOOOOONCOODNUEN
KAANCXNAXNAXNEXXNL

RETURN REQUESTED BY: XXXMaildate+30XXX

MIHSOUCE

YES! As one of NPCA's most committed suppo
seize the once-in-a-lifetime opportunities presente
Centennial. To help NPCA fully implement the ar
in my copy of The Next 100 Years. I am pleased to
leadership gift to NPCA in the amount of:

51,000+ O My best gift
* Yo gift of this a
Please make your check payable to NPCA and return if

envelope. If you prefer to donate online, you can do s
my.npea.org3lG.
031 prefer 1o make my leadership gift by credit card.
Amount §
avisA O MasterCard 0 American Expres
Account No.:
Expiration Date:
Signature:
Your gift to NPCA is tax-deductible to the fullest exten

Take Action! To join our online community, take sction
receive our free e-newsletter, Park Notes, please print you

F77 6th Street, NW, Suite 700 « Washington, DC 2

NATIONAL

CONSERVATION
ASSOCIATION

The Next 100 Years

An Action Plan to Protect and
Strengthen Our National Park System

Prepared for NPCA Member:

Xx. NXxuxxx Xxxauns

MonthXXX YearXXXX

777 Sixth Street, NW.
Sulte 700 Washington,
DC 20001

npca.org

UPS Mail Innovationse




GENE BAUR e

Dear SOLUTOTION,

MARYLAND l
FOOQD B/ -

Ofter 30 years with Farm Sanctuary, | farm

» Plarmad gifts halp the Maryland Food Bank plan for the fishars, so we continue to
immevate and mest the food needs of as many bungry Marylanders as possible.

Beyond all those very practical reasons, your planned gift to the Marvland Food Bank wi

working

create a kinder world is so much more than a o

Carng peope tke ‘You are invited! Take the next

Sancluary and s wor Step in your commitment to Deear [Sahration]:
farm animals and join Farm
and caling, too Showing ¢ o ealures Sanctuary's Legacy Society. Tn 1960, while working f I
o e o of P s oo g WHAT'S YOUR
Sanctuary's most loyal and AT
Like uou, [ am a bnatme and loyal compassionate members, and
o i S5 ndesond he oance s ot e LEGACY?
i . of continuing your help - for o solve hmger in Maryla =
the hes of anmaks farm animals, for the planst, federal school hmch proz
znd for those whom you cars
We heb animak because It's the r =bout so deeply. ‘Ten years later, Ann wew

" . food to provide m
Legacy gifts come in enough
many forms, including today and tomommow.
ifes by will, IRA R
eneficiary That is Ann Miller's ez
| hope you wifl read Pathy's et — dezignations, life income gifts, mnhmplug;ul, qlr::
cause. Farm Sancluary was crea ke wutomte s FUTURE  =nemess= compassion foz Minyla Wills and Trusts
) = = serving Maryland's childr
kindness, and come together 1 : If you have already made these
= arrangements, or are interested [Nama], what will '}
) . mimasm= - ...:.E 50, please let us know - W W 1 realize the multitade of opti
You are amor Y ing the orangs box One explore your options.
today o continve the ife-changing (A~ our legacy gift helps to WY YOU Can enzura 1 ] ]
1 mﬁﬁwm Ifyou decide you'd like to becg
Plogse. coreider becoming part af £ legacy hunger whils building pathw
Please, corsider becoming part of Ieggﬂ&y 207-5148 or email ekrika
i When you make a
With grattude HONORING PEOPLE CONTINUING THEIR HELF FOR FARM ANIMALS provide the Marylad Foo
needs of food-insecure M

Meeting Paula: hanger.

To Protect the Animals | love

commitment will
e mission of Farm
and change the lives
imals,

. Youviied Fam Sanctuncy fosthe it time this s
PS (1 very Generous donor has Pk waemasivinr

HOW WILL YOU BE REMEMBERED? -

O Yes! | want to bie remembsred as semesne committed to overcoming the bunger crisis in Maryland
through selutions that break the cycies of poverty and food nsecurity, just as Ann Miller emvisioned,
© Pleasa contect me abaut the following planned gift options:
© IRA Distribution O Bequast through Will ar Trust
O Ao et Banafics Pl

e i O

Jary on our 30° arniver

any on our 30 anersay e e st s

e 810001 Ol she. 1l do the = msor ccmabepamg oy ant i s [ ’
donate \‘ 00 rrl she il J‘/ anticipation that [ look forward to a 1eturn tip for 3 puufs and Weeches are all Howard calf and Paula
e it e s Ty

e s s et connacton e ity

o o o o

B AN

Sany

Including farm anmals i your plang IRA Charitable Rollovers are “a great way fo
put my hord earned maney to work fo profect
e farm animals | love

better time to make a legac

this mate

I have dedicated my life fo the

You are committed to helping all animals, but you have fe
profection of all animals

rpecin afs et o o
P.O. Box 150 *» Watkins G| 18 i Ina iy of animal Aags

To make 2 seaume onling dos slsate
wisit ww micfoodbank. ere/theug htful

To uze a cradit cand, phéase povide
information on the rverse side of this panel,

ortunity by

in your legacy plans -

we do.From an early age, 1earned Uit eacl AMmal I35 | ayo dedicatod my lfe o the protection ofall animals
s own parsonalty and onehas assion for me, espactaly cows,

o trear each as an individual

feeling

Iwas always fascinated by the
farm animals and had a deep
desiza to spand tima with them.
In the mid ‘sos 1 purchased
a house next to a small farm,
and for the fist time 1 was
able to spend time with cows.
I'befriended the cows and saw
that they related © Tme with
affection ke my dogs and
cats, and 1 saw them display 3
wide range of emotions and
intalligence. 1 also saw that
cows very quickly wera able to
discriminate between people
e and i —io/= 20 yho handied them roughly and

who were gentle with them.

Farm Sanctuary is gr

ur Maya's Lag:
1o the future protaction of farm animals through a planned legacy gift. Thank you! 3

501 want to ensure that my devotion to these dear
animals and the work I have contributed to, continues
on for generations to come. This is making a lfetime
investment in what I believe in, and I believe in Farm
‘Sanctuary's vision for protecting farm animals.

You have given to help farm animals through IRA
charitable rollovers, a way to donate directly from your
IRA custodian to s chasity of your choics, meet your
required minimum distribution (RMD), and have your
donation excluded from your taxable income ... Cxn
o tell us a little bt about why y ou give this way ?

Tha IRA charitable rollover works for me as amounts
transferred directly from my IRA to Farm Sanctuary will
Dot be included in my taxable income and will count
toward my required minimum distribution for the year
For me, this s a great way to put my bard-eamed monay
towarkto protect the farm animals

y members who have made a commitment

A g g

5000064LL3 L5000 60L22 G22LBOSHC L

= . i
lam actively considering a legacy gift 1o the Maryland Food Bank. st an ':l ensure d
Please contact me te discuss planned giving aptions,

MARYLAND

of im
e FOOD BANK

Email;

@ 1 am enclosing a tax-deductible gift today of;
3100 O 3150 © 5200 O Other: 3

To make a secure online donation, please visit www.midfoodbank.org/thoughtful



MATIONAL
MUSEUM <f

Nowtth San (ym,é%/

RSVP Form
[Name] SMITHSONIAN INSTITUTION
[Mdms] PO Box 98067
[Address] Washington
[City, State Zip] mamh?gcm
[BarcodeBarcodeBarcode] m

O Yes, I accept your invitation to become a Member of the National Museum
of African American History and Culture’s North Star Society.

I authorize the National Museum of Afnican Amernican History and Culture
(NMAAHC) to charge the amount to my credit card monthly. This authorization
shall remain m effect until T provide NMAAHC with 30 days” notice that I wish
to end my contributions. A record of each payment will appear on my credit card
statement and will serve as my monthly receipt.

I pledge a monthly, fully tax-deductible contribution of:
O3%8 Os10 Os15 Os20 Os$50 O$75 OOther § (58 minimmam pledge)

O Unfortunately, I cannot contribute a monthly gift to the Museum at this time.
Please accept my special, one-time contribution of: § .

01 have enclosed a check made payable to NMAAHC (one-time gifts only).

Please charge my:

0 American Express QO VISA 3 Mastercard A Discover

Card No.: Exp. Date: /
Signature (required): Date Signed (required):

Print Full Name: Phone ber*:

Email*:

“Your email Jthy

0000000 ODDOD DOD OO
To sign up online, go to: www.go.sLedu/North20

5US

Thank you for your pled,

I\VNTIN

© 2024 The Avalon Consulti

NATIONAL
MUSEUM o
AFRICAN
AMERICAN
HISTORY &
CULTURE

O Smithsonian AN INVITATION TO THE

Q/'/[‘/:wc% @99 L O%cbe«@z//

YOU CAN BE A GUIDING STAR FOR THE MUSEUM

HATIONAL
MUSEUM o

N eowth Htar C%N;e/;/ BENEFITS OF MEMBERSHIP
AFRICAN &
AMERICAN Whan you take the naxt step in your Member suppert of the National Museum of African American History
and Culturs by joining the Narth Star Saciaty, you'll help provida a steady Bow of financial support the Musaum
can count on taday and beyond. In appraciation of your monthly support, you'll recaiva the following North

Star Socioty banafits:

HISTORY &

O Smirkisnian

4 A North Star Secioty Mambar card valid for a0 discount at

* Dariodic E-Nows updatos about sur prograss, public
the Musaum store and Swest Homa Calé, tha Smithscnian enlin ing b i

prog t cur Musaum

and sthar i -

stora, and othar Smithsenion mussums” stores and cafés"

+ An axclusiva North Star Sociaty Cartificats of Appreciation that
is suitoble for framing

* An annual tox recoipt lotisr with @ renewed Mombar card
sonk in February that includas the total of oll your fully bax-
deductible monthly gifts

+ Your nome lisis d on our sl ctronic Membar Honor Rell
= Micx veed e Newionad Rorirat Gallary ond Smihaonion Amarcon det isam.

) ‘ ' / (—\y . (—\y o Terms of Agreement
= (:";IV/ & (= /((f’ = (:'(’(f?/(;/ Plaase keep for your files
| authorize the National Museum of African American History and Culture (NMAAHC) ta charge my
credit card monthly. This authorization shall remain in effect until | provide NMAAHC with 30 days’
notice that | wish to end this agreement. A record of each payment will be included in my credit card
statement and will serve as my receipt.

Monthly Pledge Amount: ¢ Date:

Credit Card Mo

Morth Star ty Membership? Dlease contact the Memb ices Department at



oo !

= ™ WORLD VOICE

A 12-HOUR WALK AT SEVEN MONTHS PREGNANT:

ESCAPING THE HORRORS OF WAR IN UKRAINE

YOUR IMPACT:
GIRLS IN SUDAN CODE THEIR WAY T0 A BRIGHTER FUTURE

= @@ LIFESAVING CARE—
NO MATTER WHAT

FRIEMDS OF UNFPA

E{Yes! I want to help women and girls receive the essential
sexnal and reproductive health care that is their right I'm
proud to enclose my next, best gift:

QO $GIFTI Q$GIFT2 Q$GIFT3 O My best gift- §

©LNERS Mol rvaEdued Exgu

[refered Addressee] .; WAYS TO MAKE YOUR GIFT
[Preferred Address Line 1]

[Preferred Address Line 7]
[Breferred Address Line 3] [E=3 to Friends of UNFPA

[Preferred City], [Preferred State] [Preferred Zip Code] participants between the ages of 15 and 25 build,
E Please see reverse

develop, and strengthen their technology skills.
UNFPA launched Girls Who Code as a step

XXXKIDXXXA  XXXXSOURCEXXXX { D)) friendsofunfpa.org/summer22 :mvwa:dmma ing its 90;1. lau:m that E\;:rv
young woman S Tesources she
mneeds to live up to her potential
. .
One of the projects that students are developing
15 an app to support survivors of sexual and
Mail Date 2022 _gendar-baseq violence (SGBV). SGBV is prevalent
Dear Preferred Salutation, in Sudan, which has been plagued by armed

Leaming to code gives gils nd young Women rEsourcas to
Kuzn pursue a carser and achisve financial indspendence.

conflict, violence, and displacement for nearly

Smue Febnm.ry women and girls f fmm Ukraine have endumdﬂle trauma of war. In Guatemala, two decades.

mﬁ&%&?&“ﬁ%ﬁ ot e hesth sgency, woks I omg  tunkg'sadbae eppor Yo e helg e otents e o
of $(I}%l:g'l_allso wﬁ'_mm n;oe‘g;tﬁﬂm fc;ro ymmﬁmdﬂ why I mmymn ﬂma yovlil'ing wngﬂ g Tﬁ:;;?ﬂ;ug]gdsav:h %vc‘imewmmhm‘ FEEZ'{?f;!OW powsroleadrichand
detailed in the enclosed edition of The World Toice. H

@ r;;s;::'a Avenue Ukrinian refugee N:r‘s:n: KLENEIS0Va WS SSVan monihs 1 muﬂ I_Em THEIH F“TUE

= Supporting women caught in the crossfire o oo e pregnant whan =he walked 12 hours to reach safety in Moidova.
P(ﬁugl;\]%?ds from forced marriage, whicl mevos or uvers ‘When Russia launched its military offensive In this era of tumult and uncertainty, you
N against Ukraine in February, an estimated 265000 will¢e  play a critical role in providing sexual and
= Emmnglhxtwmand girls have the tod WOMen were pregnant Thanks to you and every andi  reproductive health care to women and girls in M/
in adv for N genetous Friends of UNFPA donor, UNFPA, the UN wani  grealest need By including Friends of INFPA
Thank you, in advance, for your engeing partm sexual and reproductive health agency, leapt into togn  in your estate planning, you'll ensure that future s Through eur
action to ensure that they could give birth safely. i qqnerauons have lesoutees_lnlive r.h_eit_li\res partnership
UNFF4, which has been in Ukraine for decades, it gocdEealth, ope il - with - ,I'
is also providing other lifesaving care and By taking this step, you will become a member X £ you can visit
supplies—including contraception, menstruation of the Friends of UNFPA Legacy Society - freewill.comy/
Membership entitles you to special benefits— - i friendsofunfpa
PS.  Ukminian refugee Natasha Kuznetsova told YOUR OPPORTU updates f[:m our cml.m mﬂ?ﬁm,- work yo ; | tocreaor
h children.” Help more women like 1 TO SAVE WOMEN'S LIVES make possible, and invites to mml-eg events : 5 update your will
care. Please make your next gift today. Th - 3 in 20 minutes,

For mote information, contact Sarah Weather)
[Preferred Addressee] Maijor and Planned Giving Officer, at
[Preferred Address Line 1] (646) 481-0834 or sweatherley@friendsofunfpa org.

[Preferred Address Line 2] And if you already have included Priends of
[Preferred Address Line 3 ] UNFPA in your estate planning, please letus

know so Gal 1 into the Legacy
[Preferred City]. [Preferred State] [Preferred Zip Code] R TR A e T o ¢

AVALON.



Final Thoughts




* Direct mail serves a valuable purpose by allowing a non-profit to reach
out to its supporters in a personalized, yet cost-efficient manner.

®* Messaging should imply urgency and assure donors their contribution
will be well stewarded and put towards an effective program.

* Remember: People give to people. Do your solicitations sound like
they’re coming from a human being, or an organization?

®* Make sure you are learning something each time you conduct a
campaign; it’s the only way to improve your program.

* Always make sure you say “Thank you” immediately, or all of your work
will be for naught!




Thank you!

Bill Tucker
Vice President

Avalon Consulting Group
Washington, DC

billt@avalonconsulting.net
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